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ATIONAL used car week has 
become history. Now the 
lumn has decided that this 
ve it is going to have its own 
k. But what to callit? Search- 
through his unabridged no- 
jlature glossary, the conduc- 
4as picked his subject—a this- 
that and trivia week, a little 
this and a little of that poured 
to the melting pot which it is 
»ped will be a “chaser” to follow 
1e good meal ADN serves you in 
he rest of today’s sheet, for the 
olumn always is the last read, 
is critics tell the conductor. So 
erking the bell rope, we’re off. 
a * * 

FIRST ON the docket comes 
iudson’s Hobby Lobby, maestroed 
1y Dave Elman. This, you know, 
s Hudson’s weekly time on the 
ir, usually coming out of New 
“ork but this week, as a compli- 
ent to the sponsor, Elman 
trutted his stuff in Detroit the 
Dynamic. Bill James was stage 
director and promoter, taking 
wer Masonic Temple and jam- 
‘ming 5,000 into the big theatre on 
Vednesday night. 

Hudson has had Hobby Lobby 
for six months and its invisible 
audience now is rated at 2,500,000, 
which means a lot of ear-cupping 
on Wednesday eves. While the 
Detroit program lacked any auto- 
mobile flavor, it bristled with 
other features that made for good 
listening. “Spike Horn” Meyers 
appealed to me. “Spike Horn” 
raises and trains bear cubs and 
he brought his ’38 models with 
him. The old boy lives near 
Harrison, Mich., and tourists who 
pass his way pay 25 cents per 
look to preview the bears. When 
they are not on dress parade, 
“Spike Horn” uses them for bird 
dogs. They smell out the honey 
trees and their master converts 
said honey into cash which keeps 
down his overhead. 

* A * 


ANOTHER SOCIAL activity of 
the conductor was the luncheon 
of Detroit’s Exchange Club, which 
is sponsoring a boy’s model air- 
plane show to be held this sum- 
ner. The conductor went to 
because Ralph Damon, vice-presi- 
dent in charge of operations of 
American Airlines, 
speaker. 


4¢n-sout of his talk came one of | 
|time the railroads’ new schedule | 


7... Ull’s “Things I Never Knew 
636; “sw” which applies to the 
908% jor. It was that this Damon 
13873 pted with having designed 
- 14964 st sleeper plane used in 

untry. This was in 1933, 
aera ntinued on Page 15, Col. 1) 
ze | 


it | 
| rules so as to permit connecting | 


was the} 





DETROr 


ALL ST. SEES SKY CLEARING 


| ndustry Cups Ear for Reaction to Drive 


175,000 Used Cari — 


Sales Open Path| 
For Sprin gUpturn 


Purge Bolsters Dealers’ | 
Ready Cash to Extent | 
of $30,000,000 


By Pete Wembhoff 
Associate Editor, ADN 


DETROIT. — Cheered by) 
the overwhelming success of | 
National Used Car Exchange | 
Week, car maxers and deal-| 


ers this week cocked their 
ears for the first reports on the 
effect of the campaign, aided by | 
an intensified sales drive, on) 
spring movement of new cars. 

While new car sales normally 
pe k up in the spring, the moving 
of upwards of 175,000 used cars 
during the recent drive is viewed 
as opening a wide avenue for | 
above-average sale of new ve-| 
hicles during the season. The last 
20 days of March are expected to 
provide the answer, although the 
anticipated upsurge may come | 
later, depending on economic con- 
ditions in various localities. 

That dealers are in a much 
better financial condition to push | 
new car sales, as a result of re- | 
ducing used stocks to normal and | 
below, is clearly noted in reports 
showing that approximately $20,- 
000,000 of the aggregate $50,000,000 
in drive sales represented clean 
deals. This, plus another $10,000,- 
000 accruing from cash portion 
above trade-ins, should bring 
about a quickening of new car 
sales through dealers’ enhanced | 
ability to made trades. The fact 
that upwards of 35 per cent of 

(Continued on Page2 » Col. 1) 





Truckers Given 
Okay of ICC on 


Rate Increases 


WASHINGTON. —A _ distinct 
rate victory in their competition | 
with the railroads was won by the | 
motor truck operators of the na- | 
tion here late this week. The in- 
terstate commerce commission 
waived its tariff rules to permit 
common carrier truck companies 





|} to put into effect, upon 10 days’ | 


notice, rate increases correspond- | 
ing to those recently allowed the | 
railroads. 

The commission took this action | 
to permit the effectiveness of a| 
master tariff covering all the in- | 
creases and further waives its| 


link supplements also to go into | 
effect on 10 days’ notice. 

Motor hauling interests now 
plan to increase rates at the same 


goes into effect. 

The American Trucking Assn. 
had been seeking special permis- 
sion from the ICC for a master 
tariff which could be put into ef- 


| 
fect in less than 30 days’ notice. | 


Founded 1925 
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Breakdown of Used Car Drive 


Following are the most accurate figures available on 


sales during National Used Car Exchange Week by vari- 


ous groups: 
Company 


General Motors 
Ford 
Chrysler 


Independents and Used Car Lots. 


Sales 
65,000* 


Value 
$19,500,000 
14,327,589 
9,000,000 
25,000 6,800,000 


77,894 $49,627,589 


Estimated stock reduction, 60,000; valued at $20,000,000 
Average price per car, $250-$300; mean of $275 


*Estimated 


Willys Is Readying 


TOLEDO.—A new 
ger sedan model 


five-passen- 
which, it is 


| claimed will establish a new low 
| price in the industry, 
the present Willys five-passenger | 


lower than 


sedan, will be announced by 


| Willys-Overland Motors, Inc., next 


week, it was learned from an 
authoritative source here Friday. 


Introduction of this new lower 
priced sedan with the advent of 
spring is expected to spur sales 
early in the new season, especially 
since announcement of the new 
sedan will follow closely dealer 
and distributor meetings held 
throughout the nation. 


Preparations for announcement | 
| 


of the new model have resulted in 
increased production 
and employment at the Toledo 
plants durihg the past week. 


Already Vice-President William | 
|C. Cowling has been swinging 
| around the circuit and from the 
| rostrum has given his dealers the 


low-down on what the factory 


| has developed to aid spring busi- 


ness. It is figured that the new 
model announcement comes at a 
time when it will be a great 


stimulant for sales in the second | 


quarter of the year. 


The Top Ten 
PASSENGER CARS 


First Ten in Registration 
as Reported in ADN Today. 


1938 1937 
Pos, Make Pos. 


1—48,351 Ford 93,414— 
2—48,297 Chev.  70,405— 
8—24,586 Plym. 62,620— 
4—15,375 Buick 17,639— 
5—11,109 Dodge 31,607— 
6—10,226 Pontiac 20,309— 
7— 9,447 Olds 18,363— 
8— 5,421 Chrysler 9,349— 9 
?— 5,009 Packard 9,70'—10 
10— 4,309 Hudson 11,886— 8 


Total All Makes 
201,410 378,557 


For complete standing of all makes, 
see page 13, this issue. 


‘Gov. Murphy Asks 
Sedan Model At. 
‘A New Low Price 





schedules | 





Ford to Assume 


Annual Pay Lead) 


LANSING. — Governor Frank | 
Murphy this week appealed to 
Henry Ford to take the leadership 
in establishing a minimum an- 
nual wage system for labor! 
throughout the United States. 

“He has the daring and he is) 
the man best able to make this 
contribution,” the Michigan gov- 
ernor said. “I hope Mr. Ford, | 
who did a substantial thing for 
industry and the world when he 
established the minimum wage of | 
$5 a day, will give his attention 
to this problem of a decent an- 
nual wage for workers.” 

Murphy said he believed that if 
industry did not adopt an annual 
wage plan the government must 
do so. 

In response to Murphy’s sug- 
gestion, Harry Bennett, Ford per- 
sonnel director and service man- 
ager, said: 

“I think Governor Murphy has | 
heard something and is trying to | 
hop on. There are lots of ru-| 
mors we have this annual wage | 
plan under consideration but 
there is nothing to them. 

“I know the plan is not being) 
considered now because Mr. Ford | 
is down south and his son is also 
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Financiers’ Fears 


Are Dispelled by 
Used Car Drive 


Street Now Hopeful Motor 
Industry’s Recovery 
Well Under Way 


By C. J. Alexander 
Wall St. Correspondent, ADN 


NEW YORK. — The suc- 
cess of National Used Car 
Exchange Week has heart- 
ened Wall Street. If the re- 


sults were as satisfactory as 
reported in the Street (and at 
times like the present, the finan- 
cial district is wont to see the 
worst side of industrial news), the 
way has been paved for a spring 
new car business that will be at 
least satisfactory in view of con- 
ditions generally. 

Up to this time it had been 
feared that the spring demand for 
new cars would be so poor as to 
bring further discouragement to 
the business world. There now is 
definite hope in the Street that the 


| upturn now under way in produc- 


tion and sales marks the be- 
ginning of recovery in the motor 
industry. 

This does not mean, however, 
that Wall Street thinks the de- 
pression is over. It is merely 
is waiting for 
statistical suprort of that hope. 
But, of course, the statistical evi- 
dence always lags behind the ac- 
tual turn in business activity. In 
other words, the turn is made 
when things still appear from the 


| available figures to be at their 


worst—or their best. 


The stock market doesn’t al- 
ways give the “tip-off” of a 
change in the direction of busi- 
ness. Often the momentum of a 
move carries the market into 
higher ground after business has 
turned down into lower ground 


| after an upward turn in business 


has occurred. 
So at a time like this, the finan- 
cial community keeps one eye on 
(Continued on yn Page 14, Col. 1) 


NA DA’s aa Conclave 


Set for Detroit, Apr. 25-27 


DETROIT. — The 2ist annual 


convention of the National Auto- 
mobile Dealers’ Assn. will be held 
at the Hotel Statler here Apr. 25- 
27, it was announced this week 


| by A. N. Benson, general manager 
of the association. 


The association’s legislative ac- 
tivities in Washington, the With- 
row resolution, industry junking 


| plans and state regulatory laws 


are among the topics scheduled 
for discussion by dealers who are 
expected to attend this session, 
from all parts of the country. 
Commemorating NADA’s 21 


years, the convention banquet, to 
be held on Apr. 27, will honor past 
presidents of the association and 
leaders of the industry. 

In connection with the conven- 
tion, the federal trade commission 
will hold a trade practice confer- 
ence for the purpose of estab- 
lishing fair trade rules for the 
automobile industry. This confer- 
ence will be held on Apr. 26 and 
will be directed by Commissioner 
Charles H. March. 

A detailed convention program 
will be announced shortly, Ben- 
son said. 
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Industry Awaits Reaction to Used Car Drive 
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175,000 Used Car Sales Open — | 
Path tor New Car Volume 


(Continued from Page 1) 


the deals during used car week 
involved no financing, thereby 
thawing dealer assets immedi- 
ately, is another 
factor. 

ADN’s previous 
used car sales by 
panies, made in 
“pink sheet,” 
company reports issued late this 
week. As the lineup now stands, 
following are the most accurate 
figures on drive sales by various 
groups: 

Ford dealers, 57,894 units, valued 
at $14,327,589, with a net stock 
reduction of 22,804; 
visions, slightly over 30,000 cars, 
valued at roughly $9, 000, 000; Gen- 


Ford’s Record 
Used Car Sales 
Hit57, 894 Units 


DEARBORN. Ford dealers’ 
used car sales during National 
Used Car Exchange Week topped 
any previous week’s used car 
business in the history of the 
Ford Motor Co., according to 
John R. Davis, general sales man- 
ager. 

Starting with a rush on the op- 
ening day, the Ford dealer or- 
ganization maintained a fast pacé 
throughout the week and wound 
up with total of 57,894 used cars 
sold. In dollars the sales amounted 
to $14,327,589. 

The Ford sales manager said 
stocks of used cars on dealers’ 
hands were reduced by 22,804, 
many of the deals having involved 
no trade-ins. 

“This reduction in used car 
stocks is remarkable since stocks 
show substantial increases gen- 
erally at this time of year instead 
of declines. It becomes still more 
remarkable when it is considered 
that our dealers were taking in 
additional used cars on new car 
transactions during the week. 

“New car business for the last 
20 days of March should show a 
good upturn,” he said, pointing to 
reports from Ford dealerships 
showing that new car sales gained 
perceptibly during the last few 
days of National Used Car Ex- 
change Week. 

Davis said that the 57,894 used 
car sales by his dealers during the 
week contrasted with total sales 
for the entire month of February 
of 77,000. 

“The best part of it is that the 
increase was not confined to any 
one section. It was general 
throughout the country.” 

Approximately 40 per cent of 
the sales were for cash, with an 
inventory reduction of approxi- 
mately $8,000,000. 


estimate 


the Mar. 16 


strengthening | 

| 25,000 units, representing $6,800,000 
of | 
various com-| 


eral Motors. divisions, roughly | 
65,000 units, valued at $19,500,000; 

independent companies and unaf- | 
filiated used car lots, around 


in value. 
The Ford sales topped those of 


are borne out by| 
R. Davis, general sales manager, 
who predicted the last 20 days of 


Chrysler di- | 








any previous week in the com- 
pany’s history, according to John 


this month will show a decided 
upturn in new car sales. 

With sales from two and one- 
half to three times the normal 
turnover at this time of year, 
higher-priced models proved the 
best sellers during the drive, 
thereby relieving considerably 
dealers’ heavy capital tieup in 
these later-model cars. Average 


| prices obtained ranged from $250 
| to $300, with a mean of $275. 


Besides bolstering both dealer 
and manufacturer morale, the co- 


| operative drive effected a used- 
|car consciousness 


in the public 
mind as well as in the industry. 
It demonstrated conclusively that 
the industry can work in concert 
and accomplish a fine job if it 
so desires. 

Another result of the drive, 
which cost manufacturers $1,250,- 
000 in promotion, was its pro- 
nounced effect on both the public 
and manufacturers’ attitude to- 
ward junkers and out-moded mod- 
els. It is conservatively estimated 
upwards of 8,000 unsafe cars were 
destroyed in public bonfires dur- 
ing the week in all parts of the 
country. While that total repre- 
sents only a small portion of 
junkers still in use, it neverthe- 
less marked an awakening on the 
peril of such cars, with the result 
that more concerted action may 
ensue in the near future. 


In localities where dealers got 
behind the campaign aggressively, 
results were so encouraging that 
many cities have continued the 
sales drive indefinitely, with addi- 
tion of thousands of sales to 
actual cars disposed of during the 
original seven-day campaign. 

In other cities, a definite short- 
age of used cars has developed, 
upping of prices is under way and 
dealers are actually advertising 
for used cars. How the drive 
fared throughout the nation is 
cited in the following reports 
from ADN staff correspondents in 
various cities: 


Detroit 


DETROIT. — More than 8,500 


used cars were sold here during 


National Used Car Exchange 
Week, representing a dollar vol- 
ume of more than $2,250,000. 
Sales were much better than 
expected, according to H. H. 


Shuart, manager of Detroit Auto 
Dealers’ Assn., who said that the 
total sales were at least 200 per 


FLORIDA DEALER GREETS Chevrolet endurance truck. Dick 
Rose, Chevrolet dealer of Daytona Beach, Fla., (fourth from left) 


turned out to greet Harry Hartz and the crew of Chevrolet’s 
Distance-Dependability Truck when it stopped over there en route | 
from Miami to Jacksonville this week. The truck passed the 10,000- 
mile mark on its current run, near Miami, but up to that time, in spite 
of mountain and desert driving, the former necessitating frequent 
shifting of gears, no water had been added to its radiator. 
right: Stanley Reed, official AAA contest board observer; William | 
Ingle, relief driver; Hartz; Rose; 


Bennett, relief observer. 








Long- | 


Left to| 





Henry Banks, driver, and Harry 


with 
style. Manufacturers’ advertising 
totaled approximately 50,000 lines 
in four Boston papers. 
average cost per line 
sented about $25,000. The total 
for the week, not including the 





AIR VIEW OF THE NEW CONTINUOUS strip mill of Republic Steel Corp. in Cleveland’s Cuya- 
hoga River valley. Mill buildings cover 21 acres. The large building at the right is the hot mill; the 
two long buildings in the center, the annealing and pickling departments; and the two long buildings 


to the left, the cold mill. 
water standpipe. 





cent increase over any other week 
in the last two months. 

Dealers co-operated to the full-| 
est extent in the drive, staging a 
huge parade, junker bonfire and| 
special displays. Newspapers and 
radio stations lent their support, 
as did civic and commercial 
leaders. 


Seattle 
By D. M. Trepp 
Staff Correspondent, ADN 

SEATTLE.—Sales of more than 
400 cars, with an inventory re- 
duction of $175,000, resulted here 
from National Used Car Exchange 
Week, it is estimated by Carl 
Heussy, manager of the Seattle 
Automobile Dealers Assn. 

More than $41,000 was paid by 
buyers of 63 used cars sold on 
the streets during the four-day 
street show in the roped-off Denny 
Regrade. 

Sales on dealer floors during the 


week more than quadrupled street | 


sales with an estimated 350 cars 
moving at an average of nearly 
$500 each. 

Inventories as a result of the 
show were brought down from 
nearly $700,000 to around $500,000. 
The employment picture, insofar 
as salesmen and mechanics are 
concerned, has brightened con- 
siderably. New car sales also 
showed an unexpected upturn. 

The show was closed with an 
auction of lower-priced used cars. 


Boston 
By Jim Sullivan 
Staff Correspondent, ADN 

BOSTON.—Checkup in the Bos- 
ton district shows that during Na- 
tional Used Car Exchange Week 
there were 543 used car sales. 
There would have been more had 
the distributors’ stocks been 
heavier with cars in the middle- 
price brackets. 

Some dealers started the week 
with only 20 to 30 cars, as there 
really was no used car problem 
in the Boston area. Now some 


dealers are advertising for used} 


cars. 
This week used car sales are 


continuing good with at least 100} 


sales carrying over from last 


week. 


There were surprising number | 


of sales in cash with no trade-ins, 
and there was a corresponding 
pickup in new car sales. It is es- 
timated that the inventory dollar 
investment in the Metropolitan 
Boston area has been cut down 
well over $1,000,000. 

Dealers backed up the project 
advertising in excellent 


On the 
it repre- 


(Continued on Page 12, Col. 1) 


Corp. formally cpened its new 98- 
inch hot and cold strip mills in 
the Cuyahoga Valley here Tues- 
day, with a large group of news- 
| paper and trade paper editors 
present for the event. The mill is 
claimed to be the largest, fastest 
and most modern continuous strip 
mill in the world. 

Ushered through nine large 
buildings comprising the plant by 
| Republic executives, the editors 
94 


mills which roll strip steel 


inches wide 


eally controlled roughing 
finishing mills to the coiler almost 
a quarter of a mile away in as 


2,121 feet per minute and is 
wound into coils weighing as 
much as 12,500 pounds apiece. The 
plant has a capacity for produc- 
tion of 1,000,000 tons of hot and 


year. 

The mill buildings cover 21 
acres and stand on a 182-acre site, 
part of which land was made by 
changing the Cuyahoga river 
channel, a feat which required re- 
moval of more than 1,000,000 cubic 
yards of dirt. The most modern 
types of handling equipment; 
| electrical devices which give con- 
trol of working temperatures and 
speeds throughout the hot rolling, 
pickling, annealing and cold roll- 
ing departments; and scientific 
lighting provide efficiency and 
ideal working conditions through- 
out the plant, which has a poten- 
tial employment capacity of over 
2,000 men. A large welfare build- 
ing and an office building com- 
plete the group. 

Following an extended inspec- 
tion of the mills, with their 21 








| Court Kills Chicago 


Car Advertising Ban 


CHICAGO.—An ordinance spon- 
sored by the Chicago park dis- 
trict and containing all-inclusive 
provisions against the display of 
signs or any other form of adver- 
tising on vehicles traversing the 
boulevards of the city, was held 
invalid, because unreasonable, 
this week by Judge John Gut- 
knecht of the traffic court. 

A number of owners and driv- 
ers involved in the handing out of 
arrest tickets for violation of the 
ordinance appeared in court to 
protest. They were represented by 
Seymour M. Lewis, attorney of 
the Chicago Automobile Trade 
Assn., and William T. Pridmore. 
| tion of the mills, with their 21 





witnessed the operation of the)! 
from slabs which| 


speed through a series of electri- | 
and | 


little as 240 seconds. Steel moves | 
through this mill at speeds up to} 


cold rolled sheet and strip per| 








The office and welfare buildings are seen to the rear of the 350,000-gallon 


«| World's Largest Strip 
Is Dedicated by Republic 


| CLEVELAND.—Republic Steel 


Mill 


acres of floor space, the guests 
were entertained at luncheon and 
were welcomed by the corpora- 
tion’s president, R. J. Wysor, who 
was introduced by E. L. Shaner, 
president of the Penton Publish- 
ing Co. 

At the dinner which concluded 
the day’s celebration, T. M. 
Girdler, Republic chairman, and 
C. M. White, vice-president in 
charge of operations, spoke. They 
were introduced by A. C. Ernst, 
president of the Cleveland cham- 
ber of commerce. 


Dodge’ s Dealers 
Report Continued 
Upswing in Sales 


DETROIT.—Figures tubulating 
retail deliveries of passenger cars 
and trucks made by Dodge deal- 
ers during the week ending Mar. 
12, show a gain of 7.3 per cent 
over the records of the two pre- 
ceding weeks which were marked 
by appreciable upturns of their 
own. 

In an analysis of the week's 
over-all gains in sales reported by 
Dodge dealers, Dodge passenger 
cars lead with 9.6 per cent, closely 
followed by Dodge commercial 
cars and trucks which register an 
increase of 9.2 per cent. 

An especially bright spot in the 
latest Dodge sales report is made 
by the figures of the week’s used- 
vehicle deliveries, which are given 
as 13,128 compared to 9,707 the 
week before, the gain being 35.2 
per cent. 

To upgoing sales figures A. 
vanDerZee, general sales manager 
of Dodge, adds the information 
that factory orders received from 
dealers rose to a point enabling 
the company, in the week ending 
Mar. 13, to increase its shipments 
26.6 per cent over the level of the 
preceding week. 

The gains made in Dodge deal- 
ers’ deliveries in the latest report 
week are said to be fairly evenly 
distributed so as to affect 11 of 
the 16 sales regions. Continued 
surveys made among the com- 
pany’s dealers are said to indicate 
mounting buying interest on the 
part of the public and a continua- 
tion of the upswing into higher 
sales brackets. 


Scenendal 8 Plane 

WASHINGTON.—By royal de- 
cree, the Rumanian government has 
created a new national automobile 
manufacturing enterprise for the 
production not only of motor ve- 
hicles but also of aircraft, aircraft 
motors, bicycles. 





Firmer Terms, Competition 


Are Cited in Ayres’ Analysis 


By Mel Adams 
Staff Correspondent, ADN 


CHICAGO. — Fewer new cars 
and more used cars in proportion 
to total sales were bought on in- 
stalments in 1937 than in the 
previous year, according to a sur- 
vey made by Milan V. Ayres, 
secretary and analyst of the 
National Assn. of Sales Finance 
Cos., who adds other interesting 
observations on trends in the cur- 
rent Time-Sales Financing, the 
association’s official publication. 

Citing the experience of 456 
finance companies which reported 
to the U. S. department of com- 
merce, Ayres states that “while 
there were 2.5 per cent more new 
motor vehicles registered in 1937 
than in 1936, there were 8.5 per 


cent fewer new vehicles financed; | 
the used cars financed, however, | 


increased by 4 per cent and the 


total volume of financing in dol- | 


lars was greater by 3 per cent 
in 1937 than in 1936.” 

Ayres discusses the reasons for 
the drop in financing as compared 
with registrations. On this point 
he says: 

“There seemed to be only two 
plausible explanations. One was 
that not so large a proportion of 


McKean Chosen 
As President of 
Pittsburgh Assn. 


PITTSBURGH.—Ed D. McKean, 
of Allegheny Motor Co. (Oldsmo- 
bile), has been elected president 
of the Pittsburgh Automobile 
Dealers’ Assn. Other officers 
chosen at the annual meeting 
include: 

B. C. Anderson, Nash Motors 
Co. of Pittsburgh (Nash distribu- 
tor), vice-president; H. D. Eier- 
man, Eierman Cadillac - LaSalle 
Co. (Cadillac-LaSalle distributor), 
treasurer, and W. N. Owings, of 
the association, re-elected secre- 
tary-manager. 

Dealer directors of the PADA 
are J. C. Septer, Riverside Auto 
Co. (Dodge), Tarentum, Pa.; S. 
M. Richmond, Anderson Auto Co. 
(Buick), Sewickley, Pa.; Jacob 
Frankenfield, Jones Motor Co. 
(Chevrolet), Pittsburgh; Geo. A. 
Hoeveler, Hoeveler Motors, Inc. 
(Ford), Pittsburgh (re-elected); 
B. C. Anderson; Frank B. Gregg, 
McKinley-Gregg Auto Co. (Ford- 
Lincoln), Pittsburgh (re-elected); 
H. V. Ludlow, Chrysler Pittsburgh 
Co. (Chrysler-Plymouth distribu- 
tor), Pittsburgh; Christ Herman, 
used car dealer, Pittsburgh (re- 
elected). 

Associate directors are C. D. 
Wilcox, Wilcox Brothers (repair 
shop), Pittsburgh, and C. Hill 
Crawford, Sterling Oil Co. (Quaker 
State Oil), Pittsburgh. 


Hudson 112’s End 
60,000-Mile Runs 


DETROIT.—The four race driv- 
ers which the Hudson Motor Car 
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Fewer New Cars, More Used Cars Financed in ’37 


O 


|new cars was being sold on the 
j}instalment plan, and the other 
that the reporting finance com- 
panies were getting a smaller pro- 
portion of the instalment paper 
being created. The most obvious 
cause of the latter condition, if it 
exists, would be bank competition. 

“While the number of new cars | 
financed in per cent of registra- 
tions was strikingly smaller in 
1937 than in 1936, still, it was not 
so small as in 1935, so that we are 
not justified in concluding that 
there is any trend toward a re- 
duction in the ratio. There seems 
to be a perfectly good probability 
that it will rise again in 1938.” 


The survey by Ayres concludes 
with observations upon the much 


terms. 
Figures Consistent 
“We now have, for the first 
time, figures on retail receivables 
held at the end of the month. 
None of this information was 
published until nearly the end of 
1937, but fortunately it now in- 
cludes all of the months of the 
past two years,” he said. 


“As is fairly obvious, the 
amount of retail receivables has 
a direct, positive relationship to 
the original maturity of the paper. 
It was natural then that we 
| should study these figures to see 
if they indicate an appreciable re- 
duction in average maturities as 
a result of the campaign which 
| has been proceeding through 1937 
to reduce the amount of long 
term paper. 

“The figures are quite consistent 
with the possibility that there has 
been a moderate, progressive re- 
duction in terms, beginning sev- 
eral months prior to September, 
because it might well be.that new, 
relatively short-lived paper being 
purchased might be balanced by | 
old, relatively short-lived paper | 
being paid off, while longer-lived | 
paper purchased in the interim | 
might be of sufficient quantity to | 





atively high and nearly constant 
figure. 
Counterbalanced 

“Furthermore, it might be true 
that extremely long term paper, | 
running for periods like 24 and 30 
months, might have been prac- 
tically eliminated, while its effect 
on the total receivables was 
counterbalanced by a reduction in 
the proportionate amount of 
paper of around 12 months’ ma- 
turity.” 

Compilations presented by Ayres 
reveal that the average life of 
| automobile instalment paper rose 
from 14.69 months in January, 
1937, to 16.01 months in Decem- 
ber. The percentage of vehicles 
sold on time was lowest in the 
early and late months of the year 
and the highest in mid-year, in 
| proportion both to registrations 
| and total sales. 

Another chart accompanying 
the article shows $1,720,700,000 to 
be the amount of retail financing 
last year on 4,199,800 new and 
used cars. 





discussed phase of financing |# 


keep the total receivables at a rel-| % 





TWENTY-SIX DEALERS REPRESENTING twenty-two states 
attended Pontiac’s March merchandising conference in Detroit this 
week. Top, left to right, Harry Koplin, Newark, N. J.; Claude Neilson, 
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‘Pontiac Dealers 


Attend March 
Sales Conclave 


DETROIT.—Consensus of opin- 
ion among the 26 dealers from 22 
states who attended Pontiac Mo- 
tors’ regular monthly merchan- 
dising conference here this week 
was that the used car jam has 
been broken and that business 
will swing upward during the 
balance of the year. 

C. P. Simpson, general sales 
manager, conducted the confer- 
ence as usual and every phase of 
the merchandising program was 
discussed at length, but most of 
the time was given over to the 
dealers and their opinions. 


In the afternoon H. J. Klingler, 
Pontiac general manager; B. H. 
Anibal, chief engineer, and P. H. 
MacGregor, general plant man- 
ager, joined the conference for a 
discussion of design and manu- 
facturing. 

The dealers who attended the 
conference were: 

R. B. Davis, Davis Pontiac Co., 
Pawtucket, R. I.; Carl Fribley, 
John N. Benedict Corp., Norwich, 
N. Y.; H. Koplin, Hagin & Koplin, 
Newark, N. J.; I. Heisey, Ebersole, 
Inc., Lebanon, Pa.; H. J. Brown, 
H. J. Brown Pontiac, Inc., Rosslyn, 
Va.; Roy Arenz, Roy Arenz Motor 
Sales, North Tonawanda, N. Y.; 
E. H. Scarazzo, State Auto Sales 
Co., New Castle, Pa.; G. S. Means, 
G. S. Means Co., Ft. Wayne, Ind.; 
Louis Newman, Newman Motor 
Sales, East Cleveland, O.; E. B. 
Honerkamp, Honerkamp Motor 
Sales, Cincinnati, O.; L. M. Peter- 
son, Fox River Pontiac Sales & 
Service, Inc., Aurora, Ill.; Walter 
Point, Walter Point Motor Sales, 
Inc., Ironwood, Mich.; R. B. Lee- 
ver, Wabash Pontiac-Cadillac Co., 
Inc., Terre Haute, Ind.; B. E. 
Gridley, Gridley Motor Co. 
Wichita, Kan.; John Gallagher, 
John Gallagher, Inc., Mason City, 
Ia.; P. J. Drong, Mesaba Motors, 
Inc., Hibbing, Minn.; J. M. Tiller, 
Johnson Motor Co., Durham, N. 
C.; Milton Hough, Dixie Pontiac 
Co., Ft. Myers, Fla.; Claude Neil- 
son, Pullen Motor Car Co., Tusca- 
loosa, Ala.; W. M. Cox, Hempstead 
Motor Co., Hope, Ark.; H. S. 
Snelling, Chieftain Pontiac, Inc., 
Oklahoma City, Okla; J. C. 
Smith, J. C. Smith Pontiac Co., 
Dallas, Tex.; William Remmer, 
Fruitvale Motor Sales, Oakland, 
Calif.; Andrew Woods, National 
City, Calif.; R. J. Hartke, Hartke 
Motor Sales, Oregon City, Ore.; 
and Robert Milligan, Milligan Mo- 
tors, Billings, Mont. 





Harrisburg : rs 
Names McFarland 


HARRISBURG, Pa. (UTPS).— 
George G. McFarland, Harris- 
burg Automobile Co., was re- 
elected president of the Harris- 
burg Automotive Trade Assn. at 
a meeting on Tuesday night. 

Ross Jennings, Harrisburg Buick 
Co., was elected vice-president and 
Ted Deeter, E. Mather Co., auto- 
mobile equipment company, was 


Tuscaloosa, Ala.; H. J. Brown, Rosslyn, Va., and A. A. Klein, man- selected secretary-treasurer. 
ager Pontiac’s central region. Second from top, left to right, Andrew : ve 
i i i “ A solut that petitions be 
pleted thelr grind with a total Truck Safety Awards Woods, National City, Calif.; T. M. Ray, Pacific coast regional man- filed ic gt hee for an ap- 
af R000 miles. ae mor oeciga are oat ager; R. J. Hartke, Oregon City, Ore.; William Renner, Oakland,| propriate junking fund was 
The routes took the drivers} cer . i r~ bg Pcrtget Ao Jalif.; Robert Milligan, Billings, Mont., and V. L. Murray, assistant | adopted. Many of the cars sold 
through every section of the Sa t o 1 ae a cesanhna ate general sales manager in charge of west. Third from top, R. B. Lee-| for junk are often coming back 
United States from Seattle to “ y +4 pro Pp oor ver, Terre Haute, Ind.; Roy Arenz, N. Tonawanda, N. Y., and E. H.| to dealers as trade-ins, it was re- 
= -— —— 2 "oer Lauer tour Ge jo an Seanamtie, ae caste, me. Rouste from top, P. J. Drong, Hibbing,| ported. 
Minn.; J. M. Tiller, Durham, N. C., and R. J. . i : 
bucking 10 foot drifts in Montana,| port division of Highland Park | pt easenbaak Siena City, Ia.; E. tne, aoe oe — an : 
another would be traveling in = —— Eee ee Louis Newman, East Cleveland, O. Bottom, Claude Neilson and | Hansen’s 25 Years 
sunny sands of Daytona Beach, | & a ae ~-* | Andrew Woods. CHICAGO.—H. A. Hansen, man- 
Fla. Fruehauf Trailer Co., Thompson} __ a a eee ome eee an die gemelen anauaneter ae 
Products, Hash-Reivinaten, a . 7, ; 7s itis assembly here this week. No| Y!sion of the Bendix Products Corp. 
mous Indianapolis racers and in-| ™er Mfg. Co., Prest-O-Lite and) Extension Bill Wins opposition has appeared against the| ‘8 Completing 25 years of service in 
cluded Ted Horn, Babe Stapp | duPont. | TRENTON, N. J.—Favored by the | °PPOS!Hon has appeared against the! the marine industry. 
: , ; »| . .— 2 * ,. | measure and, since senate leaders are | 
Chet Miller and Ira Vail. The ere | automotive trade and general re cM ; ; 
ileage average of the dnteaen C. J. Alexander, ADN’s Wall Street! tailers, a bill extending the expira-| known to be favorably inclined, its! ADN’s Washington bureau supplies 
moe . 8 eat | correspondent, weekly presents an|tion date of motor vehicle registra- | enactment into law before the close| readers with all important happen- 
was Close to 500 per day and went | accurate analysis of the Street’s| tions and drivers’ licenses from Dec.| of the current session is regarded as | ings in the nation’s capital, affecting 
as high as 900. automotive perspective. | 31 to Mar. 31 was approved by the!a certainty. | the automotive and allied industries. 


Co. sent over the road to test the Detroit Concerns Win 
new Hudson 112, have just com- 


The four drivers were all fa- 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 


,13TH YEAR authentic and of value-—(ADN 6-10-1933) 


LORS ETI 
SATURDAY, MARCH 19, 1938 


Where To From Here? 


UST what effect the National Used Car Exchange Week 
has had on the outlook for better spring sales still 
rests with the future to prove. On the basis of returns 
to date, it would seem that the effort by the industry as a 
whole has been most successful. During the week reports 
indicate that better than 175,000 used cars were exchanged 
and a high percentage of these were said to have been 
clean deals. On the basis of available reports, it seems 
safe to say that dealer stocks actually were reduced by 
40,000 to 50,000 units during the campaign. 

Thus the week’s effort should have improved the cash 
position of a great number of dealers and at least jarred 
loose the key log which has been jamming the market. 
Reports that Wall Street has been heartened by the suc- 
cess of the drive are most encouraging. As pointed out 
by C. J. Alexander, ADN Wall Street editor, statistical 
results of a campaign of this sort do not reflect the gains 
made until some time after the upturn has set-in, just as 
statistics do not reflect declines until some time after 
declines have actually started. 

For this reason the success of National Used Car Ex- 
change Week cannot be truly evaluated until reports of 
the second 10-day sales period in March are available. 
Nevertheless, since 175,000 used vehicles were sold during 
the week, the resultant trade-in downwards in value 
unquestionably has released thousands of dollars which 
up to now have been tied up in used car lots. The im- 
proved liquidity of dealer capital should bring a cor- 
responding improvement in future sales. 





More important, from our point of view, is the fact that | 


the industry has demonstrated its ability to act in unison. 
We sincerely hope it will continue to capitalize on this 
advance in the future. Only in this way, in our opinion, 
can the industry end one of its most tantalizing problems, 
that of establishing a permanent and continuing junking 
program. 


‘It’s An Ill Wind---.’ 


W/HLe not discounted, the evil effects of the sharp 
decline in automotive production and sales since last 
fall, F. M. Zimmerman of the Automobile Banking Corp., 
Philadelphia, points out it has had good effects as well. 
Mr. Zimmerman is not attempting to be Pollyannish in 
this statement, but rather emphasizes that one of the most 
irritating thorns in the business flesh of our better dealers 
has been the poorly financed, and hence poorly managed, 
dealerships. In the past this type of dealer has created 
most of the bad competitive conditions with which better 
dealers have had to cope. This group, according to Zim- 
merman, has largely gone on the winds of the current de- 
pression, which brings up the old saw that it’s an ill wind 
which blows no one any good. 
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By GEORGE M. SLOCUM 


A DAY IN 
WASHINGTON! 


In Washington 
last week with 


|inviting speakers of national 
| prominence and outlining the 
| program for our national adver- 
| tising convention which opens in 
Detroit June 12, I had an oppor- 
tunity of watching the wheels go 
| around in the turbulent national 
| capitol upon which the eyes of 
| the entire world are today fixed. 
* *~ ~ 


FROM THE minute you leave 
the station, even though the 
morning is springlike and the 
velvet grass lawns spread out 
pastorally toward the senate of- 
fice building and further to the 
Capitol on the hill, you get a 
feeling of tenseness, the kind I 
imagine you feel just preceding 
a cyclone or a hurricane. 
+ * * 


THE PRESS conference in the 
president’s private office begins 
at 11 o’clock and is attended by 
over 100 accredited newspaper 
correspondents representing 
papers all over the world. They 
stand, most of them, with note- 
books in their hands and ask 
pointed questions of the president 
who sits with a male stenographer 
on his left and Col. McIntyre, his 
secretary, behind his chair. For 


| two years I have been trying to 


get permission to attend one of 
these conferences and it was only 
through our call at the White 
House that I had the privilege, 
as our appointment with the 
president was immediately follow- 
ing the conference. The whole af- 
fair has an informality about it 
which makes one forget that he is 
standing at the desk of the most 
important executive position in 
the world today. A position which 
carries the responsibility of di- 
recting more people, with more 
money, in a nation with greater 
potential wealth (and perhaps 
more potential dynamite) than at 
any period in the world’s history. 
ok * * 


CORRESPONDENTS do not 
mince words in shooting ques- 
tions at the president and he 
parries back, like a deft swords- 
man, shielding himself only 
with the oft-repeated “Of course 
that’s all off the record!” For 
any correspondent to betray the 
confidence of these conferences 
would immediately disbar him 
and exile him from service in 
Washington. Three women cor- 
respondents are given a pre- 
ferred position at the president’s 
desk, and many of the men 
present, the president calls by 
their first names. If, as recently 
announced, the unexpurgated, 
written transcript, of press con- 
ferences in Roosevelt’s first 
term, are soon to be published, 
they should make grand read- 
ing. 


* * * 


IN THE AFTERNOON we had 
more than a half hour’s session 
with the Hon. Cordell Hull, Secre- 
tary of State, 
paneled office which was occupied 





Lowell Thomas, 





Lowell Thomas | 
and Mason Britton (McGraw-Hill) 





| of Austria and the Hitler horde 


in his huge old| tember, 1936. 





| before the Civil War. The Secre-| 
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TEMA 


Snow White and the Seven Dwarfs 


In This Corner-- 


‘Serap Used Parts.Too..’ 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Junkers 


Appreciating the fact that all 
car manufacturers are anxious 
to establish some method of re- 
moving the old cars from the 
streets, we are inclosing herewith 
an outline of our plan. 


Our plan will work because we 
have had it in operation. 

It will not only scrap the old 
car and remove it from the mar- 


| 
tary, who must be more than six) 
feet tall, speaks with a charming | 


southern accent and is exactly 
the type a movie director would 
cast for this character. He seemed 
unhurried in his discussion, al- 
though his desk was piled high 
with papers and his male secre- 
tary, in cutaway and stripe trous- 
ers, continually interrupted to 
bring him cables and wireless 
messages which were pouring in- 
to this focal point from all parts 
of the world. 

It was the afternoon when 
Schuschnigg resigned as Premier 


were pouring across the border 


over the very road I had driven} 


from Munich to Vienna in Sep- 


* * * 


THE SECRETARY seemed 





IN WASHINGTON LAST WEEK ADN’s Publisher, George M. 
Slocum, right, attended President Roosevelt’s press conference with 
radio commentator, 
McGraw-Hill executive, left, called on Cordell Hull, secretary of state, 
| and watched the turbulent capitol in action. 


center, and Mason Britton, 


ket, but, by scrapping the used 
car parts, we make it impossible 
for the owner of an old car to 
secure used parts to keep his car 
running.—Charles McIntosh, Inc., 
general brokers, Detroit. 

McIntosh’s outline of the plan 
is as follows: 

“How it affects the different 
parties that must be considered: 

“The car owner sees an adver- 

(Continued on Page 15, Col. 5) 
most anxious that the American 
people understand the present 
policy of the government; par- 
ticularly as it concerns the very 
involved and delicate Shanghai 
situation. I counted # a rare 
privilege to be in on a discus- 
sion between him and Lowell 
Thomas because nowhere in 
America could you bring two 
men together with a more inti- 
mate knowledge of world char- 
acters and world affairs of to- 
day. 

* * * 

THAT EVENING Lowell 
Thomas broadcast over his na- 
tion-wide NBC hookup, two or 
three minutes of a report we had 
wired him on the results of 
Used Car Exchange Week and in- 
cidentally he mentioned some 
comment I had made regarding 
it. Well, if there’s ever been any 
question in my mind as to the 
power of radio or the popularity 
of Lowell Thomas, it was dis- 
pelled by the letters I received 
from Florida to Canada. Inciden- 
tally I do not know when I have 
met a more charming, modest or 
hard-working individual than this 
same top-notcher of the com- 
mentators. His greatest concern 
seems to be that the news he 
broadcasts for Sonoco be accurate, 
unbiased and for the public good. 
He is a grand citizen and if you 
are not enjoying his 15 minutes 
on the air every evening (6:45 
Detroit time) I advise you to get 
the habit.—GMS. 
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BUICK MEANS BUSINESS 
GOOD BUSINESS | 


work in partnership with a factory organization 
that’s out to get the most there is for both parties to 
the contract. 


HIS is written in the records, where all with 
access to printed figures can read it. 


Last May Buick was in seventh position in the in- 


dustry in new cars registered. Yes, Buick means business! Good business for its 


dealers. Sound business always. Straightforward busi- 
ness give-and-take in every dealing between factory 
and field. 


There are two sides to every contract. Look into 
the Buick franchise and you'll find that your side is 
more than adequately considered in everything from 


Last October it was fifth, in November it was third. 


In December it was fourth — largest-selling car after 
the Big Three of the lowest-priced field —and our 
own figures for January indicate the same standing 
for that month! 


Now, what does that mean? A good car, obviously. 
A car so good folks won’t do without it! 


But if you know any Buick dealers you know it 
means even more than that. 


It means that in addition to good merchandise, 
throughout the recession, Buick dealers have had the 
active, energetic, intelligent support of a factory 
organization that means business. 


It means that good times or bad times, Buick dealers 


Ashe 
Te 2 Nhs 
Olas eis ee 
a centage) 
TERRITORY 


assignment of territory to the design and engineering 


Lal bey 


of the car! 
* * 


* * 


BUYER’S DIGEST oF THE 1938 BUICK 


* NEW DYNAFLASH VALVE-IN-HEAD 
STRAIGHT-EIGHT ENGINE «NEW TORQUE- 
FREE SPRINGING % TORQUE-TUBE DRIVE 
IN SEALED CHASSIS * NEW QUIET ZONE 
BODY MOUNTING *% ANOLITE PISTONS 
* AEROBAT CARBURETOR *XNEW BULL’S- 


EYE STEERING % TIPTOE HYDRAULIC 
BRAKES % KNEE-ACTION FRONT SPRING- 
ING % UNISTEEL BODY BY FISHER * 
BUILT-IN DEFROSTER CONNECTIONS *% 
AUTOMATIC TRANSMISSION OPTIONAL 
ON SERIES 40 


NO OTHER CAR IN THE WORLD HAS ALL THESE FEATURES 


Vn 4 UC 


A GENERAL MOTORS VALUE 
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Executive Holds Recession ‘Purged’ U.S. Dealers 
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Unsound Dealers Weeded, 
Official of ABC Declares 


PHILADELPHIA. Pointing 
out that the sales recession dur- 
ing the past few months in the 
automotive field has done much 
to eliminate unsoundly financed 
dealers, Frederic M. Zimmerman, 
vice-president of the Automobile 
Banking Corp. here, declares that 
while this has been disastrous in 
some respects it may in the long 
run prove helpful and construc- 
tive. 

This purge, according to Zim- 
merman, should do much to im- 
prove the position of the sounder 
dealers, who for years have suf- 
fered from bad competitive meth- 
ods of the unsound group. 


While placing a good deal of 
blame for the appointment of 
poorly-financed dealers on the 
shoulders of the factories, Zim- 
merman does not deny that fi- 
nance companies, too, have been 
a big factor in this regard. 

“The inevitable is now being 
witnessed,” Zimmerman declared 
in a statement to ADN. “Those 
dealers inadequately capitalized, 
many of whom were not entitled 
to a franchise to sell motor ve- 
hicles, are rapidly passing out of 
the picture. The automobile in- 
dustry is experiencing a process 
of elimination, disastrous in some 
respects, but helpful and construc- 
tive in other ways. 


Near Breaking Point 


“During recent years sound 
business practices have been cast 
to the winds by some manufac- 
turers in the selection of motor 
car dealers. Encouraged by the 
manufacturers and supported by 
many sales finance companies, the 
industry has expanded in dealer- 
ships to the breaking point. This 
serious condition recalls the cir- 
cumstances which may be re- 
garded as a contributing factor. 

“It is the old story of much talk 
and little action. One has heard 
so often of the dangers of so- 
called capital loans to dealers and 
excess wholesale lines covering 
both new and used cars. The 
readiness of sales finance com- 
panies to yield to the entreaties 
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NEW AERO 
ENGINE... 


USES NICKEL ALLOY IRON 


Recently placed on the market by 
Security Aircraft Corporation is 
a new power plant for small ships 
—the Security 125-horse-power 
aviation engine. This is a five- 
cylinder engine developing its 
maximum power output at 1,950 
r.p.m. Unique feature of the en- 
gine is the use of cylinder barrels, 
which are cast from a high-grade 
Nickel alloy iron, and machined 
all over, including air-cooling fins. 
Nickel alloy iron used in this en- 
gine makes possible the produc- 
tion of castings of relatively light 
section with the uniform wall 
thickness so essential to precise 
cooling effect. Another valuable 
characteristic of the material is 
its uniformity of cooling in the 
mold, preventing the formation of 
chill spot and thus aiding machin- 
ability. The great strength and 
wear resistance so essential to 
long life under exacting operating 
conditions, is 
also assured by 
the use of Nickel 
cast iron. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





of manufacturers and dealers has 
been quite apparent, despite ad- 
monishments as to the fallacy and 
unsoundness of the practice. The 
weak dealer, whose account was 
rejected by one finance company, 
managed somehow to win the 
willing graces of another finance 
company. 

“Many dealers who read this 
message may have wondered how 
it was possible for their trouble- 
some competitor to carry on be- 
cause of the business methods he 
pursued. It should be very clear 
now. There was always some fi- 
nance company ‘angel’ to pump 
money into a dealership, in the 
form of capital loans, or assist 
a dealer in stocking new cars be- 
yond his financial eligibility, or 
make advances against used cars 
as fast as they were traded. True 
enough, this procedure served as 
an aid to the manufacturer to 
boost production and sales but 
the worthy competitors of the 
dealer, who was the fortunate re- 
cipient of such lavish credit ac- 
commodation, suffered immeasur- 
ably. 

Give Little Consideration 

“Of importance to any individ- 
ual or firm starting in a new busi- 
ness venture, regardless of the 
nature of the enterprise or the 
time in which it is launched, is 
the amount of working capital 
available. The automobile busi- 
ness is no exception. As a matter 
of fact, little consideration is 
given by the average dealer to the 
speed at which an initial invest- 
ment may be frozen in plant, 
equipment and merchandise, and 
last but not least, the drain in the 
form of overhead expenses during 
the organizing period. 

“Experience shows that an au- 
tomobile dealer thinks nothing of 
seeking credit accommodation, 
far beyond and many times as 
great as his working capital. 
Some dealers reach the point 
where they have no working 
capital of their own but are in- 
volved to the extent that a finance 
company owns all of the new and 
used cars on their floor. This 
condition is absurd, to say the 
least, as the finance company 
carries the burden for the manu- 
facturer, and the dealer is noth- 
ing more than a manager for the 
finance company. 

“One may appreciate that bet- 
ter managers could be secured if 
the finance companies were in- 
terested primarily in selling cars 





Bantam Appoints 
Marvin, Shelton 
To New Positions 


BUTLER, Pa.—S. S. Marvin has 
been promoted to district man- 
ager of the American Bantam 
Car Co., covering Kentucky and 
Tennessee, it is announced by A. 
C. Olander, sales manager. Mar- 
vin joined the Bantam sales force 
in October, 1937, in the fleet sales 
division. 

Prior to joining Bantam, he 
was connected with the Gar Wood 
Boat Co. 

At the same time it was an- 
nounced that Donn R. Shelton 
has joined the company as spe- 
cial field representative. 

Shelton has been with the Hupp 
Motor Car Co., as regional man- 
ager in the Middlewest, and with 
Willys Overland as zone manager 
for the Middlewest and Rocky 
Mountain district. 

Shelton will cover Ohio and 
Indiana for Bantam. 


Would Up Tax 
LITTLE ROCK, Ark.—Representa- 
tive Thompson has introduced a bill 
(H.B. 4) to raise the in-transit tax 
on towing automobiles over state 
highways for sale, from $2 to $5 
per machine. 


CORNER VIEW of the new $3,000,000 Chrysler Corp. of Canada 


engine plant in Windsor, Ont., where production of motors will begin 
in near future. The building, known as Windsor Plant No. 2, has 
124,000 square feet of floor space and will turn out power plants for 
Chrysler, Plymouth, Dodge and De Soto cars, Dodge and Fargo trucks 


and commercial cars. 


and stepping out of their role as | 


motor bankers. 

“Neither singularly nor jointly, 
can the finance companies and 
car manufacturers accomplish the 
stupendous or magic task of lead- 
ing the country out of the pre- 
vailing economic depression, and 
still adhere to sound business 
practices, by encouraging over- 
production or credit inflation. 
Nevertheless, the opportunity is 
available to make necessary ad- 
justments at this time which 
would have a tendency to con- 
tribute to the recovery which is 
so direly sought by all, and help 
fortify the automobile industry in 
the reconstruction stage. 

Put House in Order 


“There is definite evidence that 
the automobile industry means to 
place its own house in order rath- 
er than have others do so. This is 
the proper thing. Better judgment 
may be expected in the selection 
of dealers by manufacturers, and 
greater care will be exercised by 
sales finance companies in financ- 
ing them. It is reasonable to an- 
ticipate more cordial relations be- 
tween manufacturers and dealers, 
fairer contracts, territory pro- 
tection and many other things 
which have been the bone of con- 
tention between manufacturers 
and dealers for years. 


“The manufacturer has his cars| 


to sell and he should not be criti- 


cised if the dealer he appoints is| 


required to abide by certain rea- 
sonable policies. On the other 
hand, the dealer must be recog- 
nized as an independent merchant, 
and provided he is not subsidized, 
is entitled to his rights. 

“Heretofore, it has been the 
common practice for a dealer to 
build and arrange his sales and 
service plant to conform with the 
wishes of the manufacturer. 
Large investments have _ been 
made in many cases. Then comes 
the time when the dealer feels 
that his interests have been neg- 
lected by the manufacturer, a dis- 
agreement ensues and the dealer’s 
contract is canceled, as a result 
of which the dealer is compelled 
to hold the bag, generally sup- 
ported by some finance company. 
This is a condition which must 
be corrected, and if present signs 
are any criterion, the necessary 
reformation is imminent. 

Must Avoid Excess 

“Prevailing economic conditions 
have corrected to some extent the 
purchasing tactics of the consum- 
ing public. Circumstances compel 
dealers to avoid excessive trade 
allowances and the prospective 
buyer in the shopping process 
finds that he must accept a lower 
and more reasonable figure for 
the car he wishes to replace. Thus 
there is being accomplished in a 
natural way, because of the im- 
pelling force of economic con- 
ditions, the objective which the 
industry sought otherwise but was 
unsuccessful in the attempt. 

“Motor car manufacturers pos- 
sess the well-earned reputation of 
being money-makers. The efficient 
methods which they employ 
should be extended also in the di- 








rection of their dealers in order 
that the dealers too may operate 
on a profitable and sound basis. 
Only as dealers prosper, is it pos- 
sible for companies allied with the 
automobile industry to do like- 
wise. The results are somewhat 
contagious in that they affect one 
out of seven of the nation’s popu- 
lation reported as employed di- 
rectly or indirectly in the automo- 
tive field. 

“There are many dealers today 
who continue to speak favorably 
of the benefits which accrued 
from the factory “junking plan” 
in effect in the past. 

“Like all co-operative experi- 
ments, the plan had its advan- 
tages and disadvantages. Weak- 
ness lay in the abuse by dealers 
who failed to recognize the real 
merits of it. As an additional 
means of absorbing the ancient 
chariots and cleaning house, in 
order to stimulate the sale of 
high grade used cars and new 
models, the time seems oppor- 
tune for manufacturers to give 
serious thought again to combat- 
ing the problem through a uni- 
form junking plan. It is reason- 
able to assume that the costs 
entailed would be offset by greater 
income derived from larger pro- 
duction demands and potential 
sales volume.” 


Studebaker Adds 
6-Wheel Model to 
President Line 


SOUTH BEND.—A modishly- 
styled six-wheel Studebaker Presi- 
dent, has been announced by 
George D. Keller, vice-president 
in charge of sales of The Stude- 
baker Corp. The new model is 
available in the President line 
only, Keller said. 

The lines of the Studebaker 
President have been enriched by 
the addition of the two extra 
wheels sunken in the fender wells 
at each side of the car. Side 
mounted spares, it was pointed 
out, also permit additional trunk 
space, bringing the Studebaker 
trunk capacity up to 22.5 cubic 
feet. 

Other features include planar 
suspension, automatic hill holder, 
rotary door locks, horizontal 
transmission and the variable 
ratio steering that “thinks for 
itself.” 





New Chrysler 
Windsor Plant 
Set for Output 


WINDSOR, Ont.—Production of 
motors will commence in the 
near future at the new $3,000,000 
Chrysler Corp. of Canada, Ltd., 
plant here, it was announced this 
week by President John D. Mans- 
field. About 500 men will be em- 
ployed at the plant, recently 
completed. 

The Windsor plant will build 
complete six-cylinder motors for 
Chrysler, Plymouth, Dodge and 
De Soto cars, Dodge and Fargo 
trucks and commercial cars. The 
unit is now manufacturing parts. 

The engine plant, known as 
Windsor plant No. 2, is situated 
in an area of six and three- 
quarter acres and has a floor area 
of 124,000 square feet. One of the 
features of the building is that 
both railway freight cars and 
trucks enter directly into the 
building, without the use of out- 
side structures. 

The building, for which ground 
was broken last June 30, houses 
several giant machines which 
have no duplicates and are de- 
signed especially to perform oper- 
ations required in turning out 
Chrysler-built engines. 


Truckers Boycott 
Neb. Over Fines 


LINCOLN, Neb.—The statewide 
drive against overloaded trucks, 
now in progress in Nebraska un- 
er the leadership of the state 
highway patrol, has caused at 
least one trucking company to 
“boycott” Nebraska and to issue 
an order to its 30 truckers to use 
Kansas routes. The order was is- 
sued by the Denver-Chicago 
Trucking Co. after three of its 
truckers had been arrested by the 
Nebraska highway patrol and 
fined for alleged overloading. 

The Kenosha Automobile Trans- 
port company of Kenosha, Wis., 
a firm which transports new.cars 
by the tow-in method, has also 
decided to avoid Nebraska high- 
ways, and it is moving its head- 
quarters from Sidney, Neb., to 
Denver. This decision was reached 
after the transport company had 
lost its suit, heard before federal 
judge Donohoe, at Omaha, to 
have the $10 tow-bar tax imposed 
by Nebraska law invalidated. 

The state railway commission 
has received complaints that the 
patrol appears to be more in sym- 
pathy with the railroads than 
with the truckers. 


Car Toll Drops 22% 
Under °37 Since Jan. 1 
WASHINGTON.—A 22 per cent 

drop in motor vehicle deaths in 

128 major cities during the first 

nine weeks of this year, compared 

with the same 1937 period, was re- 

ported this week by the U. S. 

census bureau. Fatalities totaled 

1,410 for this period, compared 

with 1,806 last year. 

Motor vehicle deaths in the 128 
cities for the week ending Mar. 
5 numbered 145, a decrease of 40 
from the corresponding week of 
1937. 


ADDING BEAUTY AS WELL as trunk space, two extra wheels 
are mounted on the sides of the new six-wheel Studebaker President, 


which was announced this week. 
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17's GOT WHAT YOU WANT 
| 4 WHOLE LOT FOR YOUR MONEY! 


4-DOOR SEDAN WITH TRUNK, READY TO DRIVE IN DETROIT. PRICE INCLUDES FEDERAL TAX . . . DOES NOT INCLUDE STATE OR LOCAL TAXES, IF ANY. 


Yes, Chrysler has what the public wants . . . a great big, 
beautiful car for mighty little money! That’s why Chrysler continues 
to make such a good showing . . . why Chrysler dealers are happier 
than most. The balanced Chrysler and Plymouth franchise continues 


*® Applications for the fran- 


to offer the best business proposition in the industry. chise are given consideration 


in the order of their receipt. 





the 
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th Dimension 


The News of Automotive Advertising 


By Pete Wemhoff 


Package | 

Shipping container, chosen for | 
19387 All-America packaging 
award, was designed by Chevro- 
let to merchandise its San Toy 
Special deluxe seat cover. Con- 
tainer, on which Hinde & Dauch 
Paper Co., Sandusky, O., col- 
labbed, is also an effective counter 
and window display. 

The all-over design of the 
stapled container gives the ef- 
fect of woven rattan, with the 
only outside decoration being a 
yellow and black stock label 
pasted on one end. Two cover 
panels open to disclose the 
tightly - rolled, cellophane- 
wrapped seat covers, 

Upper cover panel, with exten- 
sion tucks, forms a display card; 
lower panel folds back over front 
of container, tucking under bot- 
tom. Simple, effective sales mes- 
sage is reprinted in red and 
green on two display areas. 


Reorg 

Resumption by Literary Digest, 
announced for Mar. 26 issue, will 
be delayed until later while mag 
is seeking reorg under 77B. 

Petition filed in N. Y. federal 
court Wednesday by President | 
George F. Havell, listing mag’s 
liabilities at $1,492,056 and as- 
sets at $850,923, with outstand- 
ing stock of 5,640 shares valued 
at $97,632. Liabilities to sub- 
scribers for future issues are 
listed at $611,769. 

Havell declared suspension was 
decided on while mag sought new 





capital. Mag will service instal- 


AR buyers always have a han- 

kering to visit the factory — 
take delivery there—and drive 
their new cars home. In the past, 
however, time and expense have 
made this impractical. 

But now, American Airlines— 
with its fast, convenient service 
to Detroit makes it possible . . . 
and pleasant! Now your custom- 
ers can buy their new cars at reg- 
ular delivery prices. The saving 
in freight charges is ample to pro- 
vide them with a free air ticket to 
Detroit, plus an additional cash 


ment subscribers with other pub- 
lications, thereby leaving a 
circulation of 300,000. 


Linage 

February’s tctal linage in news- 
papers of 52 cities, measured by 
Media Records, show a 14.2 per 
cent decline from previous month, 
bringing to 11.6 per cent the two- 


| month dropoff since Jan. 1. 


Sharpest declines in February 
were in automotive, 33 per cent; 
general and national, 33.1 per 
cent; financial, 24.8 per cent. For 
the two months the declines were 
automotive 35.5 per cent; total 
display 13.0 per cent and general 
24.8 per cent. 


Double 


New series of N. Y. Times 
full-page promotional ads are 
birding two stones with one kill. 

Initial insertion pointed out 
that “Plymouths sell best in 
New York City where the 
Times audience is_ greatest,” 
elaborating with a map of N.Y. 
area showing Plymouth sales 
predominance in various local- 
ities and citing Times circula- 
tion in these spots. 

Future copy will carry on 
analysis of N. Y. automotive 
market section by section, by 
districts and makes of cars. 


Signed 

Beverley Baxter, editorial ad- 
visor of the Lord-Kemsley chain 
of newspapers, has been signed 
for series of weekly airings on 
General Motors of Canada pro- 
gram, hitting 29 Canadian sta- 
tions every Tuesday at 10 p. m. 

Baxter, who rose from man- 





allowance to defray expenses on 
the way home. 

This is one of the “small” sell- 
ing points that so often make a 
big difference. Bear it in mind 
and try it on your next prospect. 
And remember—his free air trip 
will be as a guest of American 
the air line that carries more pas- 
sengers than any other in the 
world —the air line everyone takes 
to Detroit! 

FOR INFORMATION: 


Call your local American Airlines ticket office 
—or write to M. D. Miller, American Air- 
lines, Inc., 20 N. Wacker Drive, Chicago, Ill. 


AMERICAN AIRLINES 7. 


net | 


“AND EVERYWHERE THAT 





| Officers 


!” Even while on a business 


trip H. J. Klingler, Pontiac’s g. m., can’t get away from looking at | 
blurbs. W. A. P. John, prez, MacManus, John & Adams, Inc., left, | 
and F. A. Berend, Pontiac adrector, right, seek Klingler’s opinion on | 


a new ad in a New Orleans hotel room during their recent 2,000-mile 


ditions practically normal. 


aging editor of London Daily Ex- 
press to seat in House of Com- 
mons, will treat current events. 


Safety 

Goodyear’s big adrive, based 
on safety of its new tubes, will | 
give newspapers a hefty play, 
according to Adrector J. K. 
Hough. Being handled' by 
Arthur Kudner. 

Copy’ll be directed for Good- 
year Life Guards, new tubes de- 
signed to eliminate blowouts 
and other high-speed tire fail- 
ures. Newsprints will also get 
majer share of company’s other 
1938 blurbs, Hough said. 


Biggest 

Current issue of This Week| 
(Mar. 20) is carrying its largest 
volume of ads in history: 5.9 per} 
cent more linage, 12.9 per cent} 
more revenue than any issue to | 
date. 

First quarter of 1938 will also} 
show a linage gain of 5.6 per cent | 
over 1937, and a revenue gain of | 
23.4 per cent. All linage figures | 
based on the eastern edition. 


San Antonio Ad Club’s new of- 


| ficers are: 


President, L. LeRoy Swartz- 


| kopf, manager D. & M. Advertis- 


ing Co.; vice-president, John S. 
Phillips, Phillips Posting Co.; sec- 
retary-treasurer, Etta Martin, 
public relations director Plaza 
hotel. 


Chatter 





Joseph P. Kennedy, formerly on | 
ad staff of New York Herald-| 


Chrysler Plans 
Driveaway by 
60 Pa. Dealers 


DETROIT. —Chrysler’s first 
driveaway of the year will take 
place on March 24, when 60 
Chrysler asd Plymouth dealers 
from the Altoona, Pa. territory 
will start home with that number 
of cars. 

The party, headed by L. E. 
Frey, of Penn Motors, Inc., Al- 
toona Chrysler distributor, will 
arrive in Detroit Wednesday 
morning. That day will be spent 
in visiting the Plymouth plant 





swing through the south and southwest. 


| men 
Alumni Assn. . 





and various other Chrysler Corp. 
activities. In the evening the 
visitors will be the guests of the 
Chrysler division at a dinner and 
entertainment at the Hotel De- 
troit-Leland. 

Thursday morning will bring a 
tour of inspection to the Chrysler 
manufacturing and body plants 
on east Jefferson, with luncheon 
in the executives’ dining room. 
| The driveaway will start in the 
| early afternoon. 

C. J. Alexander, ADN’s Wall Street 
correspondent, weekly presents an 
accurate analysis of the Street’s 
automotive perspective. 





They found business con- 


Automotive 
On the Air 


(All Time, Eastern Standard) 
CHRYSLER—Thursday, 9:00 p.m., CBS. 

Major Bowes’ Amateur Hour 
FORO—Tuesday, 9:00 p.m., CBS. 
“Watch the Fun Go By.’’—with 

Sunday, 9:00 p.m., CBS. 

Ford Sunday Evening Hour 
HUDSON—Wednesday, 7:15 p.m., 
“Hobby Lobby."’ 
NASH—Saturday, 9:0) p.m., CBS. 
‘Professor Quiz 
PONTIAC—Monday, 

p.m., CBS. 
‘“‘News Through a Woman's Eyes.”’ 


Al VPearce. 


CBS. 


Wednesday, Friday, 2:00 


Tribune, appointed Michigan and 
Ohio ad rep for Wall Street Jour- 
nal with hatrack in Detroit... . 
Teel Williams resigns account 
exec post with N. W. Ayer to be- 


| come vice-prez of Williams & Say- 


lor.... Minneapolis Journal 
joins National Newspaper Promo- 
tion Assn. ... Cogill & Weaver 
named Southern rep for Forbes 
mag... . Ex-Chicago Tribune ad- 
form W.G.N. Advertising 
. . Rosette Adver- 
tising Corp., retained as counsel 
for Bates Chevrolet Co., Inc., New 
York. .. . Gordon Cloyd appointed 
copy chief by Sidener and Van 
Riper, Inc., Indianapolis. . . . Olds- 
mobile (D. P. Brother) using two 
insertions in 3,000 newspapers for 
its 30-day contest. 


Cadillac ‘Sixteen’ 
Sales Already 
Total $1,000,000 


DETROIT.—More than $1,000,000 
worth of Cadillac Sixteens have 
been sold since the 1938 models 
| were introduced last fall, Nicholas 
Dreystadt, general manager of 
Cadillac-LaSalle, announced this 
week. 

“A remarkable feature of this 
volume,” said Dreystadt, in re- 
porting shipments have passed 
250 units, “is that stock shortages 
did not permit any general dem- 
onstrations of the cars before 
mid-December.” 

Buyers’ reception of the new 
sixteen, that outstrips even the 
successful debut of the series in 
1930, is credited by Dreystadt to 
engineering advances that have 
contributed unusual handling 
ease, and price reductions ranging 
to 30 per cent. As an example of 
the progress in design, the new 
motor weighs 300 pounds less than 
the 1937 model, but the horse- 
power, 185, is the same. Also, the 
passenger compartment is larger 
than ever before although the 
wheelbase has been shortened 13 
inches. 

Dreystadt reported that, while 
the seven-passenger Imperial se- 
dan continues as the leading seller 
among bodies, business increases 
have extended to the coupes and 
convertibles. The 1938 Cadillac 
Sixteen line lists 12 custom-built 
Fleetwood body types. 


DuPont Plans $500,000 
Exhibit at N. Y. Fair 


WILMINGTON, Del.—Plans for 
an exposition building at the New 
York World’s Fair, to house a 
$500,000 series of dramatized ex- 
hibits depicting the social contri- 
butions of the modern chemical 
industry are announced by E. I. 
du Pont de Nemours & Co. 

The structure will have as its 
central feature a huge _ semi- 
cylindrical shell, 70 feet high, 
decorated with one of the largest 
mural paintings ever executed. 
The shell wall partially encloses a 
court affording entrance to the 
building, centering about a 100- 
foot tower typifying the spirit of 
chemical research. 





Jones Appointed 

CHARLOTTE, N. C.—Morton 
Jones has been appointed sales man- 
ager of the Norfleet Motors Co., 
distributor for Dodge and Plymouth. 
He has been engaged in the automo- 
bile business for nearly a quarter of 
a century. 
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A Group of Fine Hotels featuring 
Unusually Comfortable, Modern Rooms, 
Good Food, Carefully Prepared and Served, 

and Reasonable and Uniform Rates 
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NUGOOY READS ANY MORE 


‘Twenty-FIVE MILLION motor cars serve and 
please the American people. 

Radio sets afford information and entertainment 
to nearly twenty-six million American families. 

Twelve million people, on the average, spend 
some part of their day or night in motion picture 
theatres. 

Bridge is a universal pastime. Golf courses dot 
the landscape. Sports have become a major interest. 

So there are some observers who say, “Nobody 
reads any more.” 

Let’s look into that observation... 

+ * * 

Five YEARS AGO, almost at the bottom of the 
depression, Hervey Allen’s Anthony Adverse made 
its appearance, a 1200 page volume selling at $3.00 
a copy, and to date has sold more than 1,500,000 
copies in several languages. 

Margaret Mitchell’s Gone With The Wind, an- 
other historical novel of 1037 pages, also selling 
at $3.00 was issued in 1936, and to date has sold 
more than 1,420,000 copies—the largest sale in 
the shortest time for any work published in the 
English tongue. 

Last year, Dale Carnegie’s How To Win Friends 
And Influence People ran past 770,000 copies, a 
new high in non-fiction sales. 

And all the best sellers sell better than best 
sellers of a few years back. 

Somebody must still read in this country? 

* * * 

Tue ciRCULATIONS of daily newspapers in 1937 
exceeded 1922 circulations by 11,600,000 copies. 

In 1937, sixty-nine national magazines which 
were being published in 1920, showed a total cir- 
culation increase of 18,000,000 copies per issue 
—an average increase of more than a million 
copies per year! . 

And, in addition, since 1920 we have seen the 
birth of Time, Fortune, Liberty, Esquire; the rise of 


THE 


Publishers of: 


the Reader's Digest, the Macfadden, Fawcett and 
Dell groups. Little more than a year old are the 
new pictorial publications Life and Look. Some 
sixty pocket size magazines make gay the news- 
stands. And the “pulps’’—devoted to crime, ad- 
venture, Western stories, and carrying no adver- 
tising—have bloomed to a total of 10,000,000 
circulation, as against a 4,000,000 circulation 
total ten years back. The largest of the weeklies 
now prints more than 3,000,000 copies a week; 
and there are nine other periodicals with circula- 
tions above the two-million mark. 

So somebody still reads! 

With the five day week, the shorter working 
day, more labor-saving devices, more leisure, al- 
most every body in this country reads more today 
than they did a decade ago—despite automobiles, 
radios, movies, bridge, golf and the Repeal of 


Prohibition! 


Tis vAst SPREAD of the reading habit has a 
direct bearing on magazine advertising. 

Obviously, if the American people were getting 
out of the habit of reading, the magazine would 
not be the important advertising medium it once 
was. 

And just as obviously, with the American public 
reading more—with magazine circulations and 
acceptance at an all time high—the magazine is 
a more important medium than it ever was. 

Magazines, with increased markets, increased 
attraction, increased influence—do a better job 
today for the advertiser than ever before. Com- 
mon sense, as well as circulation figures, prove 
that the magazine is still the primary buy for the 
prudent advertiser! 

Review magazines in the light of their status 
today. Then review your advertising expendi- 


tures! Check? 


CROWELL PUBLISHING COMPANY 


COLLIER’S - WOMAN'S HOME COMPANION 


THE AMERICAN MAGAZINE - THE COUNTRY HOME MAGAZINE 
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Retail, Wholesale Financing Take Drop in Jan. 


Dollar Volume in Retail 


24 Per Cent Under Dec. 


Special to Automotive Daily News 

WASHINGTON.—A heavy cur- 
tailment in both wholesale and re- 
tail automobile financing took 
place during January, it is re- 
vealed in figures released by the 
U. S. census bureau. 

The bureau’s compilation, based 


on statistics supplied by 456 iden-| 


Ford N. C. Branch 
To Spend $80,000) 


On Improvements 


tor Co. branch plant at Charlotte 
will spend $80,000 in immediate 
improvements, according to W. 


C. Patterson, local manager. Con- | 
tracts will be awarded before the | 


end of March. 

Patterson said this sum to be 
spent on the Charlotte Ford as- 
sembly plant is part of the $40,- 
000,000 program of improvement 
by the Ford company to bring 
present facilities up to the min- 


ute. Though cars and trucks of | 


the Ford line are no longer as- 
sembled in the plant here, the 
branch continues to be one of the 
largest of the Ford branches in 
the nation in point of volume of 
sales. More than $20,000,000 an- 
nually is handled by Charlotte 
banks for the local Ford branch. 

Speaking of the strong financial 


position of the Charlotte terri-| 
“Study of | 
the Carolinas’ fundamental con-| 


tory, Patterson said: 
dition shows that farmers have 
paid off or reduced their debts in 
recent years and still have cash 
on hand, that banks have ample 
funds to make loans to agricul- 


ture or business and that con-| 
ditions are improving in the cot-| 


ton textile industry. 

“When the buying public comes 
to the conclusion that it will have 
steady work for a considerable 
period, they will start buying and 
that will make for business im- 
provement, big and little.” 


Feb. Rubber Consumption 
Drops 18% Under Jan. 


NEW YORK.—Consumption of | 


crude rubber by manufacturers in 
the United States during Feb- 
ruary, 1938, 
23,868 long tons, which compares 
with 29,429 long tons during Jan- 
uary, 1938. 


February consumption shows a} 


decrease of 189 per cent over 
January and is 54 per cent under 
February a year ago, according to 
the Rubber Manufacturers Assn. 
Consumption for February, 1937, 
was 51, 887 long tons. 


Kak kkk 


NCE you step inside the 
Roosevelt, the tumult and the 
shouting die. Around you is dig- 
nity, quiet. At your command 
is Service--perfect, unobtrusive. 


/ 


tr 


Guy Lombardo and Or- 
chestra nightly in Grill 


Dine ‘neath the Hendrik 
Hudson Room's noted 
Wyeth murals. 
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is estimated to be| 


THE 


ROOSEVELT 


Bernam G. Hines, Managing Director 
Madison Ave. at 45th St., 


| tical reporting organizations, 
| shows that the dollar volume of 
retail financing for January, 1938, 
amounted to $68,669,071, which 
was a decrease of 24.3 per cent 
when compared with December of 
last year and a drop of 36.1 per 
cent compared with January, 
1937; and a decline of 26.4 per cent 
compared with January, 1936. 

Retail financing in December 
was $90,678,890 and in January, 
1937, $107,537,399. 

Wholesale financing this Jan- 
uary totaled $81,069,789, a drop of 
41.7 per cent when compared with 
December; a decrease of 49 per 


|; cent compared with January a 
CHARLOTTE, N. C.—Ford Mo- 


year ago; and a decrease of 34.2 
per cent as compared with Jan- 
uary, 1936. 


Wholesale financing aggregated 
$158,936,326 during January, 1937; 
and $138,979,163 in December of 
| 1937. 


Retail financing in January, 
1938, was lower than in any 
month of 1937; and wholesale fi- 
nancing was lower than in all 
| months of 1937 except September, 
when it amounted to $77,760,366. 


The total number of cars in- 
volved in financing operations this 
January was 175,292, of which 
30.7 per cent were new cars; 68.7 
per cent used cars; and 0.6 per 
cent were unclassified. In January 
a year ago, the number of cars 
involved totaled 264,751, and in 
December, 1937, the total was 
215,953. 


Tire Replacement 


Sales Hold Normal 


NEW YORK.—Sales in the re- 
placement tire market are main- 
<aining a normal trend, vith in- 
dications pointing to a total 1938 
volume equaling or exceeding 
that of a year ago, acccrding to 
P. W. Litchfield, president of the 


| Goodyear Tire & Rubber Co. 


Due to the decline in automo- 
bile production, the sales 
original equipment tires have 
been sharply curtailed so far this 


year, Litchfield said. As a result, | 


he added, total unit volume of 
tire- sales during 1938 will likely 
be considerably under a year ago. 


Announce Sharpener 


DETROIT.—A new broach sharp- 
ening machine designed to handle 
both flat and round broaches is an- 
nounced by Colonial Broach Co. The 
|machine can be changed over from 
flat to round broach sharpening and 
vice versa with but a few minor 
adjustments and is equally well 
adapted to both classes of work. 
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s tradition 
Here you'll find the Roosevelt's 
traditional hospitality, every 
convenience you could wish for, 
and the perfect, unobtrusive 
service of a well-ordered home. 


‘ 


Cocktail in any of half-a- 
dozengay,intimate spots. 


Red Cap service under- 
ground directly from 
Grand Central. 


New York 
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ORE than 1.200 Cleveland families are te 
M day proudly dinploving the BETTER CARS 
‘Notional Uerd Car Excheage Week” tue 
maddie penasbir for hem. How wise they were v0 tery 
C0 trade bon a meet aber Cab Ome CA OHY sEppHTciate 
ates you vouewt! have learned MOR MUCH MORE 
YOU MAVE TO TRADE and HOW MUCH LESS 
YOU HAVE TO PAY sow while the nssionwnde 
woaeel car veshuonge wewk im progress 
A. great mame 1657, “86 ond “3S cams are inchaded in 
this ration wide sale, Cace tuee ineprowed so greatly 
thet £ yours is older, senall find 2 con! that so deve 
Bar with modern atyte—tggre, conenes beaty dag 
BARE Space meatier: Keaker— tagger Dene cmmceheer, 
more powesiud empme—better gu suileage Mens 
deaters are ottering thew bea cor with the come howd 
ot quaratitees if you are dewing on old, upwelixble 
Sar ne that nage you wish repaw tulle sad thresecns 
vows walrty on tree pwc take Mone —ahes heme to 
een 0 water, ee calor car le wically important, | 
Your present car may cer the dows payment, 
You can pay the balance on cosy tert. Ef you have 
me car (0 trade you cum wll tube adventage of the low 
down payments and cay terns duriag thin nate. Go 
grt vownsell a wed cae bargain tocdey. In on doing 
you's help pus Clewetend people back te work 
Vd help celeewe the pencip saduemnal acrvtiy of 
America. So, lox pour own sake, tor vour city's mabe, 
for your countey’s whe, BRING IN YOUR OLD 
CAR—DRIVE OUT A BETTER CAR NOWT 


EASY TERMS 








BRING IN YOUR OLD CAR 
DRIVE OUT A BETTER CAR 


ENDORSED 8Y THESE PARTS vam 
EMPLOYING THOUSANDS OF CLEVELANDERS dees 
CLEVELAND GRAPHITE BRONZE CO. 


NATIONAL MALLEABLE & STEFL CASTINGS CO. 


SEVERAL LARGE CLEVELAND suppliers to the automotive in- 
dustry got together last week and ran advertisements in Cleveland 
papers to boost the industry’s national used car drive. 
advertisement, from the Cleveland Press, borrowed copy from the 
national campaign, slanted it to Cleveland, made it civic duty as well 
as common sense to inspect the used car market. Firms sponsoring 
the promotion were the Eaton Manufacturing Co., Cleveland Graphite | 
Bronze Co., Columbia Axle Co., Oglebay-Norton & Co., National Mal- | 
leable & Steel Castings Co., and “an anonymous steel company.” 


State Takes Over Seattle’s 


FOR YOUR OWN SAKE... | Clinies on Fuels 
| FOR CLEVELAND... 
FOR 

AMERICA 


Held in Chicago 
By Ethyl, Socony 


CHICAGO.—Two clinics for the 


| trade, one by the Ethyl Gasoline 


Corp. at Navy Pier and the other 
by the Socony-Vacuum Oil Co. at 
the Knickerbocker hotel, shared 
the spotlight here this week. 

The Ethyl clinic, an elaborate 
affair, will be permanent, stated 


| J. E. Boudreau, Chicago division 
| manager, who is host to various 


| turer 


groups, along with George Gal- 
lagher and “Casey” Jones, the lec- 
and demonstrator. It tells 
the story of fuels by means of ex- 
hibits, a sound movie and a car 


|in actual operation at different 
speeds upon rollers. 


COLUMBIA ARLE CO. 
. 


EATON MANUFACTURING CO. 
Gt PBA: eae £ & CO, 


AN ANONYMOUS STEEL COMANY 


The above 








Closed Inspection Station 


Special to Automotive Daily News 
SEATTLE. — After negotiations 

hanging fire since the first of the 

year, when the Seattle Motor Ve- 


for lack of funds, arrangements 
for the state to take the station 
over have been completed, and 
Director of Highways Lacey 


Waters to Head 
Madison Assn.;: 
Promotion Set 


MADISON, Wis.—All officers of 
the Madison Automotive Assn. 
were re-elected at the annual 


as follows: 


A. Kayser (Ford), 
vice-president, and James Ryan 
(Oldsmobile), treasurer. 

As a means of effectively pro- 
moting the association’s program 
this year, the board of directors 
divided membership of the or- 
ganization into three groups of 
activities, namely, relationship 
between dealer and dealer; rela- 
tionship between dealer and em- 
ploye, and relationship between 
dealers and public. 

Activities coming under “dealer 
and dealer” heading are automo- 
bile show, used car control, Sun- 
day closing, co-operative adver- 
tising, uniform order blanks, pool 
buying, credit exchange on re- 
possessions, and co-operative stor- 
age. Included under “dealer and 
employe” are labor standards with 
salesmen, labor standards with 
shop men, co-operation with sales 
managers’ council, employe’s labor 
record exchange, negotiations 
with labor organizations. Under 
“dealers and _ public” heading 
come co-operation with local as- 
sociations, publicity, sales policy, 
service policy, safety and used car 
| exchange week. ; 


Dealers U pheld 


DENVER.—If an automobile dealer 
sells a car on the installment plan 
and does not know the purchaser is 
a minor, he is not responsible, ac- 
cording to a ruling made in Judge 
C. E. Kettering’s court here. 


dent; Paul 








hicle testing station closed down |} 





meeting of the board of directors, | \ 
| of individual notices. 


Leon J. Waters (Pontiac), presi- | 





Murrow has accepted terms of the 
two-year lease. 

The station reopened this week 
with a small crew of about 16. 

The state system will be for the} 
various district engineers in the 
six districts of the state to be in| 
charge of the inspection. In the 
Seattle district George Shearer is | 
district engineer. H. C. Owen is 


| district traffic control officer, who 


will be next in charge while Galen 
Moore has been selected as fore- 
man of the Seattle station. 

Later stations will be estab-| 
lished in Bellingham and Everett | 
in this Cistrict. 

Car owners will 


numbers, via the press and radio. | 
This will eliminate costly sending 


The new state policy will pro- 


vide for stations being open Sat-| 
until | 


urdays, and also evenings, 
possibly 9 o'clock. 

The law requires one inspection | 
per year. Rules and regulations, 


which will include standards, are | 
being prepared by the office of) 
| El Paso Motor Co. 


Murrow. 


| with 


be called for! 
testing of their vehicles in block! 


In charge of W. J. Gerwe, chief 
of the Chicago automotive di- 
vision, the Socony-Vacuum clinic 
will continue through Mar. 31. 
Its purpose is to reveal the latest 


| developments in the field of lubri- 


cation. 

Automobile dealers by makes of 
ears, salesmen, school groups, 
maintenance men, service station 


|operators and others are guests 


of the two companies during the 
clinics. 


Illinois Ruling 


Aids Motorists 


CHICAGO. ~ Motorists charged 
reckless driving or other 
safety and traffic violations may 
now demand a definite statement 
from police officers of the viola- 


|tion charged, according to a rul- 


ing just handed down by the 
Illinois supreme court. 

The decision of the court fol- 
lowed an appeal by the Chicago 
Motor Club and Joseph H. Braun, 
its general counsel, in behalf of 


|a Chicago owner who was ar- 


rested after his car collided with 
'another in February, 1937. He 
| was convicted of recklessness by 
a lower court. 

The chief point in the complaint 
was the contention that section 
48 of the uniform traffic code fails 
| to state exactly what offenses 
leonstitute a violation when it 
states “any person who drives any 


| vehicle with a willful or wanton 


disregard for the safety of per- 
sons or property is guilty of reck- 
| less driving.” 

The supreme court declared, in 
reversing the earlier conviction, 
that the complaint filed did not 
give sufficient information to pre- 
pare the defense of the motorist 
involved, and was not sufficiently 
definite to bar further prosecution 
for the same offense. 


Name is Changed 


EL PASO, Tex.—Stone Motor Co. 
has changed its name to Packard 


FOR CAREFREE RELAXATION 


Get away from routine for a week or a weekend—it 
will do you a world of good. Enjoy the matchless 
facilities of the Hotel Ambassador to make your visit 


perfect. 


Riding, golf, swimming in the great salt 


water pool. Or lazy sun-swept hours on the sun deck, 
or along the boardwalk. Dine on marvelous food, and 
sleep with the murmur of the surf under your win- 
dow. Both American and European plan rates. 


The Ambassador 


IN 


ATLANTIC 


WILLIAM HAMILTON, 


ciTty 


Managing Director 
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Shaded areas indicate the 36 Manhattan, Bronx, Brooklyn 


and Queens districts in which Plymouth leads in sales. These 


are strong 


New York Times neighborhoods, too. 


lymouths Sell Best in New York City 


Where The Times Audience Is Greatest 


UESSWORK can be almost entirely 
(2 from the advertising plans 
of automobile manufacturers in the selection 
of advertising media in New York City. 


Study of new passenger car sales in New 
y & 


York for 1937 quickly reveals which of the 


city’s 114 districts are active markets for auto- 
mobiles and which are not. With this infor- 
mation, it is a simple matter to plan news- 
paper advertising so that the greatest sales ef- 
fort is concentrated in neighborhoods where 


the profitable opportunity lies. 


Plymouth sales in 1937 demonstrate the 


concentration of the automotive market in 
New York. These figures show, too, that 
Plymouth, and all other automobile manu- 
facturers, best reaches its customers through 
advertising in The New York Times. 


ADVERTISING 


REPRESENTATIVES: 


* * In the 10 best districts Cout of 114 in the 
city), Plymouth made 23% of its 1937 sales. 
(The circulation of The New York Times 
is more than double that of the next an- 


tomotive medium in these 10 districts.) 


* * Sales in Plymouth’s 10 best districts ex- 
ceed those in the 49 least valuable, although 
the 49 districts have 79% more population. 
(The Times circulation, likewise, in the 10 
districts where Plymouth finds the most 
profitable volume is greater than in the 
areas where buying is sparse.) 
* *& Plymouth Iced in 1937 in total new-car 
sales in 36 districts. 
(The Times circulation is greater than that 


of the next automotive medium in 32 of 
these neighborhoods.) 


Che New 


THE S 


JOHN B. WOODWARD, INC. 


THAT'S 


NEW 


The key to successful automobile selling in 
New York is apparent. Wherever new-car buyers 
ave to be found in greatest numbers, the circulation 
of The New York Times rises to a peak—sorting 
out for the automobile advertiser his most 
responsive prospects, making it possible to 
sell them most effectively and economically. 

Leader in automotive advertising in New 
York, The Times has also for 19 years been 
first in New York in total advertising. Be- 
cause The Times brings results quickly, con- 
sistently and abundantly, it represents to ad- 
vertisers in New York the choice of experience. 


One of a series of advertisements analyzing the New York 
automobile market, section by section. The New York Times 
adverusing representatives will supply interested executives 


with full details, by districts and by individual makes of car 


York Cimes 


eit Th eaerw s: 


CENTER BLOG., DETROIT 
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Industry Awaits Reaction to Used Car Drive 


AUTOMOTIVE DAILY NEWS, SATURDAY, MARCH 19, 1938 


175,000 Used Car Sales O pen 


(Continued from Page 2) 


second Sunday, reached 103,57 

lines. That meant the dealers had| 
more than matched the factory | 
outlay for the city so that in all} 
about $52,000 was spent for copy. | 


San Antonio 
By B. C. Reber 
Staff Correspondent, ADN 

SAN ANTONIO.—National Used | 
Car Exchange Week here was 
declared by dealers to have been 
the greatest merchandising event | 
in the present decade, if not in| 
the history of the automotive in- 
dustries. 

Coming at a time when new 
car sales were low, used car 
stocks heavy and sales sluggish, 
and the parts and service volumes 
off, it cleared out used car stocks, 
paved the way for new car sales, 
brought thousands of dollars into 
circulation, and gave _ general 
business a new impetus that will 
be reflected throughout the city. 


Approximately 400 cars were 
sold by dealers participating dur- 
ing the week, but dealers were 
unanimous in declaring that this 
was just the beginning. 


Connecticut 
By Charles B. Barr 
Staff Correspondent, ADN 

HARTFORD.—Reports received 
at the office of the Connecticut 
Automotive Trades Assn. here in- 
dicate that National Used Car Ex- 
change Week was responsible for 
an increase of at least 125 per 
cent in sales of used cars, com- 
pared with the previous week, 
both in units and dollar volume, 
according to Carl R. Lane, man- 
ager. 

Sixty-one dealers in all parts of 
the state report sales of 724 cars 
at an average price of nearly $875, 
compared with 333 the previous 
week. The $375 figure indicated 
that a very large proportion of 
the sales involved late model cars, 
including a number of ’37’s. The 
proportion of clean deals was 
very high. 

Hartford dealers sold more 





Coming Events 


MARCH 
10-11—Washington. SAE National Aeronautic 
Meeting. 
14—Cleveland. SAE diesel meeting. 
15-186—Pittsburgh. Tri-State Automotive 
dustries Show. 
16—Salt Lake City. National Assn. of Inde- 
pendent Tire Dealers, Inc. 
21-25—Los Angeles. Western Metal Congress 
and Exposition. 
22-25—Chieago. Packaging Exposition, Palmer 
House. 
24-25—Fort Worth, Tex. American Petroleum 
Institute, Production, Spring Session. 
28-30—Detroit. SAE National Passenger Car 
Meeting. 


In 


Path tor New Car Volume’ 


| 200 cars with a gross dollar vol- 
|}ume of about $100,000 and a net 
| reduction in inventories of nearly 


|} continue to be 





APRIL 
43-15—Cleveland. National 
Meeting. 
14-15—Milwaukee. 
Meeting. 
20-22—Dalias, American Chemical Society. 
20-23—White Suiphur Springs, W. Va.—Amer- 
fean Assn. of Advertisihg Agencies. 
23-26—Chicago. Automotive Maintenance Ex- 
hibit, Navy Pier. 
26-28—New York. American Newspaper Pub- 
lishers Assn., Hotel Waldorf-Astoria. 
28-29-——Cieveiand. SAE Section Regional Trans- 
portation and Maintenance Meeting. 
26-May 2—Tallinn, Estonia. Automobile Show. 


MAY 
Chamber 


Petroleum Assn. 


SAE National Tractor 


2- 5—Washington. 
Meeting. 

14-19—Cleveland. Americon Foundrymen’s Assp.. 
Foundry Show. 

20-23—Osio, Norway. Automobile Show. 


JUNE 
12-17—White Sulphur Springs, 
Summer Meeting. 
20-23—Detroilt. Automotive Engine Rebuilders 
Assn., Annual Convention, Book- 
Cadillac Hotel. 

20-24—St. Louls. American Society of Me- 
chanical Engineers. 

27-July |1—Atiantio City, N.J. American Society 
of Mechanical Engineers, Annual Meet- 
ing. 


of Commerce 


WwW. Va. SAE 


OCTOBER 


15-23—Prague, Czechoslovakia. Automobile 


Show. 
NOVEMBER 

11-18—New York. National Automobile Show. 
12-19—Chicago. Automobile Show. 
12-19—Philadelphia. Automobile Show. 
12-19—Milwaukee. Automobile Show. 
12-20—Los Angeles. Automobile Show. 
26-Dec. 3—Newark. Automobile Show. 


than 450 cars as against 235 in| 
the preceding week. 

President A. W. Steel of the 
Bridgeport Automobile Dealers’ | 
Assn. reported that the 13 mem-| 


bers of his organization had sold 


| $50, 
deals and many cars of ’35, 
and ’37 vintage sold. 


William C. Hayes, president of 
the New Haven Automobile Deal- 
ers’ Assn., reported that nearly | 
one-half of the sales in New|} 
Haven were clean. 


South Bend 


By Tom Philipson 
Staff Correspondent, ADN 

SOUTH BEND, Ind.—National 
Used Car Exchange Week here 
ended with a record of more than 
500 used car sales, according to 
D. A. Boswell, director of public 
relations for the drive. 


This total is approximately 100 
sales more than for the entire 
month of February and is valued 
at $180,000, which exceeded ex- 
pectations of dealers. Dealers be- 
lieve the drive has enhanced the 
prestige of used car sales, and 
they expect to continue swelling 
the sales for the next few weeks. 


000. They were a lot of clean | 
36 


Syracuse 
By J. Burr Bell 
Staff Correspondent, ADN 

SYRACUSE, N. Y.—Fifteen of 
the 55 members of the Syracuse 
Automobile Dealers Assn. sold 
550 used cars during National 
Used Car Exchange Week, ac- 
cording to figures compiled by 
William Gale, a member of the 
association. He said that the 
average value was, at a con- 
servative estimate, $300 per car, 
so that the dollar total of used 
car sales in this group alone, was 
$165,000. 


Members of the association ap- 
pear to be practically unanimous 
in the opinion that National Used 
Car Exchange Week in the Syra- 
cuse area was a decided success, 
and that good results, due to the 
week’s publicity program, will 
in evidence for 





|eried Elder 





some time. 


Dallas 
By J. A. Webb 
Staff Correspondent, ADN 

DALLAS. — Dallas automobile 
dealers who participated in Na- 
tional Used Car Exchange Week, 
are this week contacting leads 
made during the drive with sur- 
prising results. Reports from 
leading establishments say a good 
many late model cars are being 
sold this week as result of ac- 
tivities during the big campaign. 

Stocks were considerably re- 
duced during the drive and 
further reduction is certain dur- 
ing present week. Guaranteed re- 
conditioned cars in low and me- 
dium price field were favorites 
during the drive and continue so 
this week. 

Actual used car sales during 





Total, 47 States 
for January 


Kansas 


Hallelujah! Old Cars 


Burn Up! Yea, Yea 


Si Grogan’s Washington Post | been done in old automobiles, 


says: 
“We have created hell out here,” 


a vacant lot on West Virginia 
avenue Wednesday night. 


flames lighted the avenue 


climax to National Used Car 


Week in Washington. 


Standing in a truck with the 
“Happy Am I” Choir hard by, the 
raging fire at his back and the 
crowd dense in front, Elder Mi- 
chaux opened the obsequies with 
a boom: 


“For as much as it has pleased 
the automobile dealers of this 
city to take off the market all old 
used cars that will not justify the 
cost of being put into perfect 
condition so that purchasers may 
ride safely in a certified used car, 
and the lives of pedestrians be 
not endangered, we are commit- 
ting such cars to the flames... 

“Ashes to Ashes, Dust to Dust,” 
said the Elder. “Looking forward 
to the general resurrection in a 
few days of the parts that survive 
these flames, which are to be sold 
to junk dealers and the proceeds 
given to charity,” he continued. 


“Think of all the necking that’s 


| cried the Elder 


Lightfoot Michaux | 
(“Happy Am I”) as flames leaped | 
through 80 ancient automobiles in | 


“think of all the 
right arms that have been around | 
pretty girls in old automobiles; | 
and if your right eye offends thee, 
pluck it out; if your right arm 
offends thee, cut it off. For it is| 


| better to go into Heaven with one | 

“Hallelujah,” cried the Elder, as | 
the 
where upward of 10,000 persons | 
saw the cars destroyed as the} 


arm and one eye than to be com- | 


| mitted to such flames as these,” | 
| Greater 
| Assn. 


he shouted. 


“Yea, yea,” chanted the chorus, 
and a group of firemen moved to- | 
ward the flame to keep it in| 
check. The flames licked out like | 
forks and sentineled the trees of 
the lot. They lighted the grass| 
and sent off a terrific heat. 


“Pilgrims,” shouted the Elder. 
“Yea, yea,” they answered. And| 
the chant took up: “In 1939 and 
1940, Pilgrims . . Who knows, 
Pilgrims ... The parts of a rich 
man’s 1930—may be in the body 
of a poor man’s 1939—the first 
shall be last, Pilgrims, and the 
last shall be first, Pilgrims. . 
For nobody knows the trouble 
some would see, if old automo- 
biles did not cease to be... Sing 
nobody knows the trouble I see, 
Pilgrims .. .” 

“It’s getting too hot around 
here,” concluded the Elder. “But 
look at it good; you won’t have 
the privilege to look on in this 
comfort when the world catches 
fire.” 








drive were some 15 per cent above 
the previous week and about 18 
per cent above same week last 
year. Most of the sales involved 
trades and budget buying. Dealers 
reported new car sales were also 
boosted by the used car business 
in the past 10 days. 

Used car stocks are now re- 
garded as normal; prices are at 
bottom. Outlook for business in 
both new and used cars for the 
next 60 days is regarded as good. 


Canton 
By Rex McConnell 
Staff Correspondent, ADN 
CANTON, O. — Approximately 
400 new and used automobiles 
were sold here during National 
Used Car Exchange Week. Deal- 
ers generally were pleased with 





results, which showed a 50 per 
cent increase in the number of 
used cars disposed of over any 
week since November. 


Kansas City 
By H. H. James 
Staff Correspondent, ADN 

KANSAS CITY, Mo.—Between 
700 and 800 used cars were sold 
in Kansas City during the Na- 
tional Used Car Exchange Week, 
with a value nearing $200,000. This 
is the estimate placed on the re- 
sults by officers of the Kansas 
City Motor Car Dealers Assn. and 
figures compiled by different 
dealers. 

That the results were really 
worth while is shown by the fact 
that sales for the week were 
almost two and one-half times 





greater than the week before. 
About 27 per cent of the sales 
were straight-out sales, involving 
no trade-ins. The percentage on 


| used cars for the week will be 
|a little higher than this, as this 


figure is based on both new and 
used sales. New sales involving 
trade-ins was over 90 per cent. 


| St. Louis 
Special to Automotive Daily News 

St. Louis (UTPS).—A total of 
1,514 used cars was sold by 123 
new car dealers during National 
Used Car Exchange Week, a final 
check-up revealed Wednesday, 
according to Joseph A. Schlecht, 
secretary and manager of the 
St. Louis Automotive 


The sale was remarkably good 
considering the inclement weather 
which has been prevalent here for 
almost 10 days, thereby affecting 
possible purchasers at the close 
of the campaign. 


Pennsylvania 
By George E. Shelley 
Staff Correspondent, ADN 

HARRISBURG, Pa. — Complete 
returns announced this week by 
the Harrisburg Automotive Trade 
Assn. show that the 15 dealers 
co-operating in observing Na- 
tional Used Car Exchange Week, 
from Mar. 5-12, inclusive sold 207 
used cars. 

Chester dealers sold 87 units 
and Pittsburgh, 2,557, it was an- 
nounced by the Pennsylvania Au- 
tomotive Assn. 


Washington 
By William Ullman 
Staff Correspondent, ADN 
WASHINGTON.—With not all 
final reports from dealers in hand, 
Richard J. Murphy, secretary of 
the Washington Automotive Trade 
Assn., estimates that 1,400 cars 
were sold during National Used 
Car Exchange Week here. 
The average price, he says, was 
a little more than $300, making 
a gross of $420,000. There were 
700 trade-ins, averaging more 
than $175, a total of $125,000. 
The reduction of 700 used cars 
represented a volume of $300,000. 


Milwaukee 
Special to Automotive Daily News 
MILWAUKEE.—Used car stocks 
in the Milwaukee area are esti- 
mated to have been reduced by at 
least 25 per cent as the result of 
promotion by dealers carried on 
during National Used Car Ex- 
change week. 


NEW COMMERCIAL CAR REGISTRATIONS 


Total, 45 States 89 


for January 
Kansas "38 
"37 
38 I 
37 | 
"38 | 
"371 
"38 
"87 


Massachusetts 
Ohio 


95 
102 


*Total, 48 States 
for January 


*Wisconsin Estimated by ADN 
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NEW PASSENGER CAR REGISTRATIONS 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Arnold 


2466 
4325 
25 
85 


6583 
18624 
87 
380 


"38 
"37 
"38 | 
37 | 


3224| 
5454 
36| 
125| 





New York 


*Total, All States 
for January 
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Ford Pushing Control ‘System for Parts Stocks 


AUTOMOTIVE DAILY NEWS, SATURDAY, MARCH 19, 1938 


Helps Dealer to Stabilize 


Business, Officials Assert 


DETROIT. - 
parts stock control system, which 
already has proved highly effec- 
tive in helping dealers keep a 
balanced stock and to give better 
service to Ford car owners, is be- 
ing recommended by the Ford 


Motor Co. A major advantage | 


of the new system is that it takes 
little time to operate. 


“This system helps the dealer 
by enabling him to safely limit 
his parts investment to items he 
sells regularly, thereby prevent- 


Sharp Sales Rise 
In 2nd Quarter 
Seen by Valpey 





DETROIT.—A study of the past 
performance of the automobile in- 
dustry in good times and bad has 
convinced F. R. Valpey, general 
sales manager of Graham-Paige 
Motors Corp., that “it is time for 
dealers to get ready for a pick-up 
in business,” he declared this 
week. 

Disregarding 1929 and 1930 as 
unusual years, the records still 
show that from 30 to 40 per cent 
of the annual sales in automo- 
biles are registered in the second 
quarter of the year, regardless of 
whether the country is enjoying 
prosperity or fighting against a 
depression, Valpey pointed out. 

In 1931 more than $450,000,000 
was spent for automobiles in 
April, May and ‘June. In 1932, 
during the worst of the depres- 
sion, this amount was sharply re- 
duced, but even so, the country 
found more than $257,000,000 to 
spend for new cars. 


Since 1932, registrations and 
dollar volume have steadily in- 
creased until, in 1936, the second 
quarter showed an expenditure of 
$669,587,352, or 32 per cent of all 
the money spent during the year 
for new cars, Valpey said. 


Fickel Heads aie. 


LOGAN, O.—John A. Fickel has 
been named president of the new 
Hocking County Automotive Assn. 
Meetings will be held once each 
month and the group will sponsor 
an annual car, truck and accessories 
show. 


48 STATES FOR JANUARY, 1938-1937 


STATES 


38 
"BT 
"38 
"BT 
38 
87 
38 
"37 


Total, 45 States 
for January 


Kansas 





Massachusetts 
Ohio 


*Total, 48 States 


for January 37 


An automobile | 


4014) 
5305| 


38 4279) 
5742 


ing obsolescence,” Ford officials 


said. 


is the main objective. 
“The system comes in two sizes 


ferent volume operations. What 
the dealer needs is what he can 
sell, and what he sells is shown 
clearly and accurately in this sys- 
tem,” it was explained. “This sys- 
tem helps him obtain a proper 
and profitable turnover. 


“Dealers now using a stock con- 
trol system are reporting the 
benefits they derive from its use. 
By using the card system of stock 
control a dealer is able to reduce 
considerably the number of emer- 
gency orders, which are generally 
expensive for him to handle. It 
helps him get the fast moving 
items on his regular stock order. 
The Ford Motor Co. has 36 
branches in the United States and 
this also helps the dealer to hold 
his parts inventory down. He can 
get quick action on orders when 
an emergency does arise.” 


Jarvis Suisionns 
Chrysler Service 


Programs in S. A. 


DETROIT. — 
ally to inaugurate Chrysler Corp.'s 
new parts merchandising and 
service promotion programs 
South America, F. T. Jarvis, di- 
rector of service, sailed from New 
York last week, bound for Brazil, 
Uruguay and the: Argentine. 


At Rio de Janeiro he will spend 
about six weeks initiating the two 
programs, training field service 
supervisors in the operation of the 
new plans, and studying parts and 
service facilities of Brazilian dis- 
tributors, particularly for Chrys- 
ler Corp. cars. At Montevideo and 
Buenos Aires he will do likewise. 
| In discussing his proposed trip, 

Jarvis said. “The sale of Chrysler 
products has increased so rapidly 
in South America during the past 
few years that it constitutes one 
of our most important groups of 
markets, and it has, as everyone 
knows, almost unlimited possi- 
bilities.” 
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In other words, it helps the | 
dealer stabilize his business. That | 


which can be adapted to the dif- | 


Planning person- | 


in | 
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Used Car Index 


The average used car 
prices, taken from the Used 
Car Selling Prices chart 
appearing in ADN’s Pink 
Sheet weekly, shows the 
following for weeks ended: 


High Low 


The average prices cover 
all makes and models, from 
all cities listed in ADN’s 
chart. 


Show Sponsored 


By Studebaker 


SOUTH BEND.—Studebaker 
craftsmen opened the doors to 
60,000 citizens of South Bend and 
vicinity who are expected to at- 
tend their outdoor sportsman 
show, which began Thursday in 
the Studebaker Athletic Assn.’s 
| clubrooms. The show will be open 
for four days. 

South Bend’s Greater Outdoor 
Show is a civic movement which 
| for the past two years has been 
sponsored by the Studebaker Rod 
| & Gun Club, an organization of 
Studebaker employes and _ the 
| largest conservation club in the 
world, having registered 5,500 
members from Studebaker work- 
| shops. 

Studebaker workmen run the} 
show without personal profit. | 
Proceeds go for conservation ac- 
tivities on the 800-acre Stude- 
baker proving ground, which the 
craftsmen use as their game pre- 
serve, one of the finest in the 
middlewest. Civic organizations, 
schools and other groups also 
share in the profit from the sale 
of tickets. The Studebaker Corp. | 
co-operates to the extent of sup- 
plying floor space, light, heat. 





Koehler Named 


WASHINGTON.—A. W. Koehler, 
former secretary of the National 
Conference on Street and Highway 
Safety, has been appointed secre- 
tary-manager of the National Assn. 
of Motor Bus Operators. 





| William Ges Fitzgerald’s famous | 
| cartoons appear exclusively in Auto- 
| motive Daily News. 
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ALL STATES FOR JANUARY, °38-37 


Complete cumulative figures appear each week until all 48 states are shown. States here shown complete the list for month of January. 


STATES 


38 | 


Total, 47 States 
°37 


for January 


33165 
60331 


505 


61816 864 


NON-AFFILIATED 


2613) 
7492| 
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Passenger ou Registrations 


47 States for January, plus 


Feb 
(28 States) 
12,062 
13,929 

7,026 
4,074 
3,258 
2,997 
2,689 
1,524 
1,542 
1,402 
1,124 
1,219 
1,010 

651 

479 

493 

146 
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MAKE Pos 


Chevrolet 
Plymouth 


Dodge 
Pontiac .. 
Oldsmobile 
Chrysler 
Packard 
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Studebaker 
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Cadillac-LaSalle 
Lincoln 

Willys 

Graham 

Hupp 

Pierce Arrow 
Miscellaneous ..... 
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ADN Production 


Fstimate 


201,410 


28 States for February 


1938 
Pos. 


1937 
Pos. 


Unit 
Loss 
45,063 
22,108 
38,034 

2,264 
20,498 
10,083 

8,916 

3,928 

4,692 

7,577 

3,416 

3,288 

2,712 

1,446 

241 
1,826 
675 
109 
46 
443 


1937 


93,414 | 
70,405 | 
62,620 
17,639 
31,607 
20,309 
18,363 
9,349 
9,701 
11,886 
7,388 
7,204 
6,546 
3,986 
2,462 
3,685 
1,369 


1938 


48,351 
48,297 
24,586 
15,375 
11,109 
10,226 
9,447 
5,421 
5,009 
4,309 
3,972 
3,916 
3,834 
2,540 
2,221 
1,859 
694 
109 
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| Battery Makers 


| 


Despite a one-| 


day curtail-| 


Assn. Will Hold 
Conclave May 24 


CLEVELAND.— The National 
Battery Manufacturers Assn. will 


ment of work | hold its annual spring convention 


by Buick, the | 
current week’s 
ear and truck 
production re- 


mained slightly | 


above the 59,000 
mark, com- 
pared with 56,- 


871 units last) 
week and 102,- | 


211 in the cor- 
responding 
week of last 
year. 


For the week 
General Motors 
divisions 
turned out 22,- 


ler accounted 
for 13,850 and 
Ford around 
12,630. Pack- 
ard’s 1,200 led | 
the independ- 
ents. Gains 
were noted at 
Pontiac, Stude- 
baker, Willys 


| which always has been 


| 


| ment, 





and Oldsmo- 
bile. 


Catalogs Issued 


DETROIT.— New catalogs, com- 
piled by the National Wheel and Rim 
Assn., are now being distributed na- 
tionally by the member organiza- 
tion. These include a general wheel 
parts catalog covering all cars 
through 1938, with separate sections 
for the various popular cars so ar 
ranged that they may be supplied 
separately, and a complete brake | 
drum catalog. 


|dial-type drilling, 


at the Statler hotel here May 24- 
25. The program has not yet been 
released. 

The board of directors has re- 
quested a review of the NBMA 
Table of Adjustment Periods, 
a lively 
subject when discussed. Manage- 
business practices, and 
merchandising will be among the 
other important topics on the pro- 
gram. 

The association now has a total 
of 59 active members, all of whom 
are battery manufacturers, repre- 
senting approximately 90 per cent 
of the output of the industry. In 
addition, there are 23 associate 
members, comprised of suppliers 


| to the industry. 
689 jobs, Chrys- | 


Adds New Lines 


SOUTH BEND.—The F. L. Men- 
dez Co. here has taken over the sales 
and service of Dodge and Plymouth 
cars and trucks. F. L. Mendez, presi- 
dent of the company, said the pres- 
ent line of Packard cars would be 
retained. 


howe 175A 


HIGH-SPEED 
MACHINE TOOL 


HAS WICKEL IRON PARTS 


An interesting production tool 
developed for automotive plants 
recently by the Bodine Corpora- 
tion of Bridgeport, Conn., is a 
tapping and 


“A Word in Edgewise,” a regular| screw inserting machine which is 
feature by George M. Slocum, offers| completely automatic except for 
a unique viewpoint from the motor | | feeding. This machine, which has 


world. 
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|a capacity of four 14-inch drills 
| and two 14-inch taps in mild steel, 
in one application, turns out 4,000 


| pieces per hour. Since the success 
|of high-speed equipment of this 


nature depends largely upon the 
materials used in its construction, 
high-grade alloy irons are used for 
|all of the major parts. Thus, bed 
| columns, knees and other castings 
|requiring high strength, rigidity, 
| good resistance and freedom from 
| porosity, are made of an alloy con- 
taining Nickel- 
chromium - mo- 
lybdenum. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





Views Industry’ s 
Recovery Is Now 


Well Under Way 


(Continued | from Page 1) 


the latest available business sta- 
tistics and the other on the stock 
market. And there is no question 
but that automotive statistics are 
among those being most carefully 
watched for signs of a turn. 

Those with a particular interest 
in the tire and rubber companies 
were encouraged this week by the 
statement of President P. W. 
Litchfield of Goodyear that sales 
of tires this year for replacement 
purposes were likely to equal, if 
not actually exceed, those of last 
year. He described the price situa- 
tion as stable and pointed to a 
gradual decline in inventories 
since last fall. 


The early strength in shares of 
U. S. Rubber was a particular 
feature feature during part of the past 


Lagging Motor 
Demand Delays 


Pickup in Steel 


YOUNGSTOWN, O. — Lagging 
demand by automobile interests 
continue as the greatest drawback 
in the steel industry, according to 
executives of major concerns in 
the local district. This condition 
was offset partly by steady re- 
quirements of agricultural imple- 
ment manufacturers and_ stove 
makers. 

The freight rate increase al- 
lowed railway carriers by the in- 
terstate commerce commission 
proved “disappointing,” it was 
said, in that it “is not sufficient 
to permit buying much beyond 
necessities.” 

Youngstown district’s steel out- 
put will decline two points to 
about 27 per cent this week, 
largely by reduction in the output 
of steel at the Farrell works of 
the Carnegie-Illinois Steel Corp. 
Of the 83 open hearth furnaces in 
the district, 27 will make steel 
against 29 last week. Two Besse- 
mer plants continue on partial 
schedules and eight of the 25 
blast furnaces are active. Incom- 
ing business continues disappoint- 
ing, since it is not above the same 
period in February. 

Youngstown Steel Door Co., 
idle almost all winter, has re- 
sumed at about 25-per cent, fol- 
lowing release of railroad orders 
held up pending the freight de- 
cision. Valley Mould & Iron Co., 
also resumed after a four-week 
—pese. 


Pittsburgh Plate 


Earnings in °37 


Set 14-Year High 


PITTSBURGH.—Setting a 14- 
year record, 1937 net income of 
Pittsburgh Plate Glass Co. totaled 
$18,287,969, equal to $8.53 a share, 
compared with $15,321,834, or 
$7.15 a share, in 1936. 

The gain over 1936 was 19.35 
per cent, while earnings in 1923, 
the previous high year, were $19,- 
113,124. 


Get $250,000 Order 

CLINTONVILLE, Wis. — Walter 
Olen, president of the Four Wheel 
Drive Auto Co., has announced the 
lacing of a $250,000 order by New 
York City for 14 hook and ladder 
fire trucks, a duplicate of an order 
laced last year. Sales of the firm 
in the first half of its current fiscal 
year just closing are reported at 10 
per cent ahead over the same 
period the year previous. 


“A Word in Edgewise,” a regular 
feature by George M. Slocum, offers 
a unique viewpoint from the motor 
world. 


| terest, 
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Street Sees Sky Clearing After Used Car Drive 


week. In addition to the state- 
ment by Mr. Litchfield on the re- 
placement sales outlook, U. S. 
Rubber was aided probably by the 
plan of recapitalization to be 
voted on at the end of this month. 

The market action of automo- 
bile stocks in general was irregu- 
lar during the period covered by 
the ADN stock price averages. 
Despite the sell-off Wednesday, 
the closing averages were higher 
than those of the preceding week, 
however, whether due to technical 
conditions, as some maintained, or 
to improved outlook for business 
in the industry. 

The ADN averages compared as 
follows with the week preceding 
and a year ago: 


— This 
Wee Week Change 


24 Motors 22.76 23.68 
10 Car-Truck Co’s...22.88 23.99 t 
10 Parts-Access. 19.85 19.98 +-0.13 
4 Tire-Rubbers ....18.32 19.78 -+-1.46 50.05 

Cleveland Graphite Bronze this 
week declared a dividend of 25 
cents a share, payable Mar. 31 to 
stockholders of record Mar. 24. 
Marlin-Rockwell declared 50 cents 
payable Apr. 1 to stock of record 
Mar. 24. 

McQuay-Norris declared a divi- 
dend of 50 cents, payable Apr. 1 
to stock of record on Mar. 22. 
General Tire & Rubber declared 
$1.50 on its 6 per cent preferred, 
payable Mar. 31 to stock of record 
Mar. 18. 


Year 
Ago 
49.19 
50.38 
40,00 


+-0.92 


+-1.11 


Autocar Reports Profit 
Of $73,000 During ’37 


ARDMORE, Pa.—The report of 
the Autocar Co. for the year 
ended Dec. 31, shows a net profit 
of $73,253, after depreciation, in- 
federal and state income 
taxes, and federal surtax on un- 
distributed income. This compares 
with a net profit of $163,696 in 
1936. 


Company net earnings showed 
a slight decline from the previous 
year due to increases in taxes and 
labor costs. Net for 1937 was $4,- 
128,109 or equal to $3.43 a share 
on common stock as contrasted 
with $3.51 a share the previous 
year. 














Last Minute Wall Street Wires 


From C. J. ALEXANDER 
Wall Street Correspondent, Automotive Daily News 


New York, Friday, March 18 (3:20 p.m.) — Nervousness in 
world financial centers over European war prospects re- 
sulted in heavy selling on Wall Street today with leading 


shares breaking $1 to $6 or more. 


‘Automotive stocks 


were not expected in the selling flood. 


San Francisco 


Situation Improves in Jan. 


Special to Automotive Daily News 

SAN FRANCISCO.—Sharp im- 
provement in the used car situa- 
tion here during January was re- 
ported this week by the Motor 
Car Dealers Assn. of San Fran- 
cisco. Sales rose considerably over 
December and inventories of the 
30 member firms in the associa- 
tion dropped to a point far below 
the 1937 monthly average. 

Units sold during the month 
totaled 1,793, valued at $523,729, 
against 1,435 units, valued at 
$449,466, during the previous 
month.. Sales in January, 1937, 
totaled 2,042 units, valued at $601,- 
426. Average value of units sold 
during the month was $367, com- 
pared with $313 during December. 

Inventories at the end of Jan- 


Gruenewald President 


Of Ross Gear & Tool 
LAFAYETTE, Ind. — Eugene 
Gruenewald has. been elected 
president of the Ross Gear & 
Tool Co. 

Gruenewald succeeding David 
E. Ross, who becomes chairman 
of the board. 

A. F. Kanne was re-elected 
treasurer and Roy M. Reser was 
re-elected secretary. Gruenewald 
has been a company executive for 
the last 15 years. 





Used Car 


uary stood at 2,421 units, valued 
at $889,706, compared with 2,782 
units, valued at $1,096,208 at the 
end of December. Average loss 
on sales price was 25.68 per cent, 
against 25.87 per cent in Decem- 
ber. Average loss on sales price in 
1937 was 24.23 per cent; seven 
year average 23.93 per cent. 

Cars junked during January 
totaled 120, while 274 cars were | 
wholesaled. 





Bergen Buick Dealer 
Celebrates 29th Year | 


RUTHERFORD, N. — The | 
Bergen Auto Co., Buick dealers 


| employing approximately 70 per- 


sons in its local agency and 
branches in Passaic and Hacken- 
sack, celebrated its 29th anni- 
versary recently, Mar. 12, with 
the prediction that better busi- 
ness is “on the way.” 

With six Buicks sold by the late 
Emil Steffens, founder, the first 
year in business, sales grew to 
600 sold last year, with 1,000 used 
automobiles sold. The company, 
operated by Emil W. Steffens, son 
of the founder, has sold Buicks 
for 29 consecutive years, and is 
one of the oldest automobile 
agencies in New Jersey. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, MARCH 18, 1938 
(Furnished by Wm. ©. Roney Company, Union Guardian Bldg., Detroit) 


NEW YORK 


Allis-Chalmers Mfg. 
American C. & F.... 
American Chain 
Auburn Auto 
Bendix Aviation 
Bethlehem Steel 


Budd Mfg. Co., E. G 
Budd Wheel Co. 
Chicago Yellow Cab (1) 
Chrysler 

Clark Equipment 
Cleveland Gr. Br 


Commercial Inv. T. 
Continental Motors 
Curtiss-Wright 
Curtiss-Wright A 
Diamond T Truck 
Du Pont de Nemours 
Eaton Mfg. 
Electric Auto-Lite 
Electric Storage Battery 
Evans Products 

Federal Motor 


Gabriel Co. 
General Electric 
General Motors 
Glidden 


Graham-Paige 

Hayes Body Corp 
Houdaille-Hershey B 
Houdaille-Hershey A 
Hudson Motor 
Hupp Motor 
International Harvester 
Johns-Manville 
Kelsey-Hayes W. 
Kelsey-Hayes W. B 
Lee Rubber & Tire 


cosence 15%, 


Last Sale 
Mar. 18 Mar. 11 


44, 
20%, 
134% 

4%, 
11% 
527% 


1938 
High 
42 
21% 
24, 
29 
2712 


22% 
21% 
5 
4 
50/5 
18, 
20 
22 
334, 
37% 
1% 
4 
16 
113% 
16, 


17% 
29%, 


Libbey-Owens-Ford Glass 
Ludlum Steel 

Mack Trucks (1) 
Marlin Rockwell 
Midland Steel 

Motor Products 

Motor Wheel 

Murray Corp. 

Nash Kelvinator 


Last Sale 
Mar. 18 Mar. 11 


31% 
17 
19 


NEW YORK 


Republic Steel Corp. 
Socony Vacuum 
Sparks- Withington 
Spicer Mfg. 
Stewart-Warner .. 
Studebaker 

Thermoid Co. 
Thompson Products 
Timken-Detroit Axle 
Timken Roller Bearing 
U. S. Industrial Alcohol 
U. S. Rubber 
Westinghouse E. & M 


8 White Motors 


3% 
19%, 
37%, 
334%, 
193, 
154 
20, 

1 


1% 

9%, 
7% 

1¥% 
62 
73 


Asbestos 
Bendix Aviation 
Borg-Warner 
Houdaille-Hershey B 
Modine Mfg. 
Perfect Circle 

Pines Winterfront 
Woodall Industries 


Willys Overland 
Yellow Truck 
Young Spring & Wire 


CHICAGO 
Mfg. 


DETROIT 


Ex-Cell-O Aircraft & Tool 
Federal Mogul 


Hoover Ball Bearings 


5%, 
124% 


Murray Corp. 
Timken-Detroit 





LO. F’s °37 Net 
Up Over 1936, 
Despite Slump 


TOLEDO. Despite substantial 
falling off in sales during No- 
vember and December, net income 
of Libbey-Owens-Ford Glass Co. 
in 1937 bettered 1936 returns, ac- 
cording to John D. Biggers, presi- 
dent. 

In 1937 net income was $10,- 
518,918 compared with $10,379,538 
in 1936. This was equal to $4.19 
a share in 1937 against $4.14 a 
share in 1936. 

Based on previous. reports for 
the 1937 year, indicated net in- 
come for the fourth quarter of 
1937 was off sharply from the 
same 1936 period. In 1937 it 
amounted to $1,670,759, the small- 
est quarter since the _ third 
quarter of 1935, against $3,009,578 
in the last quarter of 1936. 

There was a substantial in- 
crease in inventories between 
Dec. 31, 1936, when they amounted 
to $5,305,175, and Dec. 31, 1937, 
when they were $8,972,381. The 
company had eliminated its 
United States government se- 
curities and reduced its cash be- 
tween the two periods. 


-ARMCO Begins 
Zanesville Plant 
Improvements 


MIDDLETOWN, O.— Expendi- 
ture of $300,000 for improvements 
in the plant of the Zanesville di- 
vision of the American Rolling 
Mill Co. is announced by Calvin 
Verity, executive vice-president. 


This is another step in carrying 
out an $11,000,000 improvement 
program in all the company’s 
plants, which was authorized by 
the stockholders in 1937, Verity 
said. Some of the program has 
already been completed and much 
of the remainder is under way. 

Plans at Zanesville call for the 
installation of two continuous 
furnaces, a new three-high mill, 
and the extension of an existing 
building to house the new mill. 
Actual work will be begun at 
once. 


Eaton Directors, 
Officers Renamed 
by Shareholders 


CLEVELAND.—AII directors of 
Eaton Mfg. Co. were re-elected at 


the annual meeting of share- 
holders this week. At the organi- 
zation meeting of the board im- 
mediately following, all officers 
were re-elected and three new 
vice-presidents were added. 

J. O. Eaton is chairman of the 
board; C. I. Ochs, president; F. A. 
Buchda, H. J. McGinn, R. H. 
Daisley, W. H. Wallace, W. H. 
Crawford, vice-president; H. C. 
Stuessy, secretary-treasurer; Lo- 
gan Monroe, assistant treasurer; 
A. C. Paterson, assistant secretary. 

The three new vice- -presidents 
hold important key positions in 
the Eaton company. Daisley is 
manager of the Wilcox-Rich di- 
vision at Detroit and has been 
with the company for 16 years. 
Wallace is manager of the spring 
division at Detroit and has also 
been in the Eaton organization 
for 16 years. Crawford founded 
the Reliance Mfg. Co. at Massil- 
lon, O., 26 years ago and has 
managed it as an Eaton division 
since it was absorbed by Eaton 
in 1931. 


Reports Profit 
MUSKEGON, Mich.— Muskegon 
Piston Ring Co., with plants in 
Muskegon and Sparta, reported a 
1937 net operating income of $403,- 
388, equal to $1.94 per share on 
207,712 shares of capital stock. 
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and American took the air with it 
the next year with four Condors. 
Since that time American has 
» shifted to Douglass and now have 

nine sleepered ships that fly from 
' coast to coast. 

But the interesting part of the 
tale was the manner in which 
Damon staged his preview of the 
sleeper. When the first job was 
done, he told Mrs. Damon to pack 
her bag and go him to the airport 
that evening. For why, he didn’t 
tell her, but once in the hangar 
they climbed aboard the lugger 
and Mrs. Damon was informed 
they were going to sleep that 
night in an airplane which wouldn’t 
leave the ground to try out the 
Damon idea. But that wasn’t all. 
The designer had invited other 
friends to do the same thing that 
same evening, so it was a merry 
and original party that special- 
ized on 40 winks to prove Damon 
had the right idea. 

ok * * 

AND THIS week, too, the con- 
ductor donned an ermine robe and 
clapped a wig on his head to be- 
come a judge in the Oldsmobile 
contest—a car a. day for 30 days 
to be given away for the ones who 
can write the best blurbs about 
Oldsmobile performance, mechan- 
ical features and the like—short 
and snappy blurbs that tell some- 
thing. This contest runs through 
March and in consequence the 
conductor finds that this judging 
business is no snap. He’s going 
to earn a lot of overtime pay. 

Already his fan mail shows an 
upturn because of him being a 
judge. One of the letters came 
from a high school boy in Penn- 
sylvania. Evidently he is trying 

’ to work on the judge’s sympa- 
thies, for he writes—and this is 
verbatim: 

“I am writing you this letter 
just as an acquaintance letter. 
Seeing in the Oldsmobile Contest 
that you are the editor of a paper 
‘.and with the prospect that you 
might have connection with the 

baseball world, I am giving the 
’ situation. 

‘I like baseball very much. 
Have played since my sophomore 
year in high school in 1932. I 
have been a catcher in school and 
community. My weight is about 
185 pounds and about six feet tall. 
My batting average is in around 
.375 to .450. If in any way you can 
help me get a start I will ap- 
preciate it very much. 

“In the way of not begging but 
in the way of friendliness, the 
truth is being told about the con- 

. test. Tonight I am thinking of 
getting married but the expense 
of furniture and auto is too great. 
So going on four years, I walk 
two miles most of the time to see 
her. I am 21 years of age. If a 
winner, it will be greatly appreci- 
ated in every way. 

“In a way of making no trouble 
and hoping to hear from you, 
wem... 

*> * # 

SO MUCH for the conductor’s 
personal mail. Exhausting this, 
the conductor peeks into other 
people’s mail—Jack Davis’ for in- 
stance, Jack being Ford’s general 
sales manager. And the letter re- 
ferred being one from a Ford 
dealer at Alma, Mich.—Albin 





Decentralization 
Plan of Goodrich 
Awaiting Election 


AKRON.—The B. F. Goodrich 
Co. this week outlined decentrali- 
zation plans that company direc- 
tors say will materialize if the 
United Rubber Workers at Sun- 
day’s election reject Goodrich 
proposals for wage reductions and 
hour adjustments. 

Decentralization plans, which 
might be carried out within six 
months and cause loss of 5,000 
jobs in Akron, call for expansion 
at the Goodrich plant at Cadillac, 
Mich.; at the Oaks, Pa., tire plant, 
and establishment of another 
large plant outside of Akron. 


| 








Rademacher—who converted the | 
National Used Car Exchange | 
Week into a used cow week be- 
cause of a deal he put over in 
connection with said National 
Used Car Exchange Week. Read- | 
ing from the script: 

“Thursday night a Mr. 
who lives about two miles from 
Ashley, called and inquired about 
some of these here used cars. He 
had a cow or two and a 1931 
Model A Ford that he might trade 
in on one of our better used cars. 
Friday morning one of the sales- 
men and myself went to see this 
party. We were invited into the 
house and met the family, con- 
sisting of Mr. and Mrs. ———~ and 
their son, who was about 17 
years old. The son owned a 
Guernsey heifer about to freshen 
and the father owned the car. 
The son asked $75 for his cow 
and the father wanted $75 for his 
car. 

“I made an offer of $55 for the 
car and $45 for the cow. The 
father refused to trade for what 
he thought was a ridiculously 
low price that I was offering. The 
son said he wanted one of these 
good used cars and would take 
$45 for his heifer if his father 
would take $55 for the car. The 
father said: ‘I guess that puts me 
in the middle. We'll be down in 
about two hours and try out one 
of your better used cars.’ They 
drove home a ’35 V8 tudor.” 

ee & £ 


ONE MORE letter, the one 
Robert N. McGraw jr., wrote Pop 
McGraw, Chevrolet dealer at) 
Wheeling, west by-God Va., after 
he had spent a week in Chevro- 
let’s training school for sons of 
dealers which was featured in 
ADN two weeks ago. The conduc- 
tor fears Bill Holler may blush, | 
but anyway he rates the encomi- 
ums, so here goes: 


“Three weeks spent here will 
mean more to me than two or 
three years at college and I know} 
when we are through this course | 
we will know more about factory 
operations, dealer relationship, 
and the Chevrolet family as a 
whole, than many of the dealers 
and representatives of the com-| 
pany themselves. 


“Mr. Holler said he has never 
been through all the factory and 
said we alone would have a bet- 
ter idea of the operation of the 
various units than anyone else in 
the organization. Mr. Holler does 
not get the credit he is entitled 
to, but titles do not mean a thing 
to him—he knows what he has to 
do and is doing it. He has made 
many milestones in the industry 
and they are looking for many 
more from him and Chevrolet. 

“Just the few hours he was 
with us made us feel he is just 
like a second Dad. There is not 
a thing in this world that could 
get me out of this school and I 
cannot thank Mr. Holler and 
Chevrolet enough for this great 
opportunity.” 

* * 

IT’S EASY writing a column 
when you use other people’s let- 
ters for your ammunition. 

P.S.—Bill Holler hasn’t seen the 
McGraw letter, so’ his tom-tom 
beater can’t claim any credit for 
the above “making the column.” 





* 





| Selection of the economy group 


FOLLOWING A MEETING with 1,500 Southern California mem- 
bers of the automotive maintenance fraternity, D. M. Skirving, center, 


western manager of Electric Auto- 


with L. H. Middleton, chief engineer 


general sales manager. Middleton addressed the meeting. 


De Soto Begins 
On New Con 


DETROIT. — Production on a 
new convertible coupe, featuring 
a double frame construction that 
gives unusual rigidity and riding 
improvements that make for year 
‘round comfort, was announced 
this week by the De Soto division 
of Chrysler Corp. 

Engineering improvements in 
the last few years have entirely 
removed the old “summer car” 
limitations of convertible models, 


Plymouth Offers 
Special ‘Economy | 
Controls’ for Cars 


DETROIT. — Special “economy 
controls,” said to provide fuel sav- | 
ings as high as 25 per cent, are| 
now available as extra equipment 
on new model 1938 Plymouth cars, | 
the factory announced this week. | 

The economy apparatus is the} 


type acclaimed by fleet operators | 
in reports to the Society of Auto- 
motive Engineers. 

As designed by Plymouth, the 
special economy controls are 
available in two different groups. 


best suited to the car operator’s 
requirements depends to a large 
extent on the nature of the ter- 
rain where the car is to be used. 

Economy group No. 1 consists 
of a special carburetor, a special 
intake manifold and a rear axle 
gear ratio of 3.7 to 1. This group 
is said to effect an average 
economy increase of 15 to 20 per 
cent, and is available on special 
order at the time new cars are 
ordered from the factory. 

For use in flatter country, 
where a minimum of hill-climbing 
is expected, economy group No. 2 
includes all the special items in 
the first set plus a hardened steel 
throttle-stop and manifold heat- 
shields. With this added equip- 
ment, economy gains of 20 to 25 
per cent are reported. 


Plan Road Program 

MONTREAL.—The Quebec legisla- 
ture will vote $50,000,000 to be spent 
on the construction and improvement 
of roads in the province over a 
period of four years, it is indicated 
in a bill placed on the order paper 
by Premier Maurice Duplessis en- 
titled: “An act to assure to the 
province the advantages of a first-| 
class highway system.” 





OPEN ROADSTER IN SUMMER, snug coupe in winter, this new 
De Soto convertible coupe was added to the division’s line this week. 
Special double frame construction gives added rigidity to the model. 





Lite Co., confers in Los Angeles 
of the company, and F. A. Nealon, 


Production 
vertible Cou pe 


and generous use of new types of 
insulation now seal out cold and 
heat as well as noise, the an- 
nouncement said. 

Besides the stronger X-braced 
chassis frame _ introduced this 
year on all De Soto models, the 
convertible body contains an ad- 
ditional built-in frame that is 
mounted rigidly on top of the 
chassis frame. Recent improve- 
ments in this top frame; with 
even stronger bracing and more 
secure fastenings to the chassis 
frame, provide an unusually rigid 
assembly. This is said to give 
greatly strengthened anchorage 
for the body and eliminates rat- 
tles and twisting motions. 

The weatherproof fabric tops 
are available in either the usual 
tan duck, or at customer’s option, 
in a rich black shade of the same 
material. The darker color not 
only blends with the smart body 
colors of the line, but also keeps 
better its clean appearance in 


| soot-laden eity air. 


Interior trim is of leather, in 
one of four different colors to 
harmonize with the body. The 
leather upholstery comes in blue, 


red, tan or green. Spare tire is| 


carried in a special compartment 
back of the front seat. All instru- 
ment panel controls are set flush 
or recessed and the panel is built 
safely above knee-height for the 
protection of passengers. 

The new convertible comes in 
six body colors, including surf 
blue, gem green, chinchilla gray, 
everglades red, Chinese gold and 
black. 


$2,000,000 Penalty 
For Its Diversion 


Stings Bay State 


BOSTON.—The federal govern- 
ment threat from the public roads 
department that Massachusetts 
will find itself penalized $2,088,000 
reduction in highway funds this 
year has had a profound effect on 
members of the state legislature. 

Last year more than $6,000,000 
was diverted and the federal 
funds have been held up. When it 
was announced that $8,000,000 was 
to be taken from the motor taxes 
this year the action came quickly 
at Washington under the Cart- 
right Act by notifying Governor 


|C. F. Hurley that the 1937 levy 


would be withdrawn. Immediately 
a committee started for Washing- 
ton with the object of getting the 
order rescinded. Apparently it is 
not going to be done. 


|Trend to Increases 


In Night Toll Shown 
SCHENECTADY, N. Y.—Rec- 


| ords of traffic fatalities during ac- 


tual hours of darkness from 1930 
to 1937 show a 32 per cent in- 
crease in night deaths, according 
to Dudley M. Diggs, General Elec- 
tric Co. engineer. Despite a 
larger volume of traffic in day- 
light hours, fatalities dropped 4 
per cent for a similar period, he 
pointed out. 


In This Corner 
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tisement in the papers or hears 
it over the radio. Turns in his 
old car with title, at designated 
place and receives a certificate 
good for $25 (and up to, say, $50) 
on purchase of new car, (same 
make or not as agreed). Certifi- 
cate transferable or not, as de- 
cided, and good for one year and 
can be renewed. 

“The junker (owner of the sys- 
tem): Advertises in the papers 
and over the radio, giving loca- 
tion of office and yard where old 
| cars can be delivered. Takes in 
|} car and gives certificate. Takes 
| up title and returns it to the sec- 
retary of state. Makes junk of 
| the car and sells for scrap iron. 
| Sells no used parts. Is paid by 
|} the manufacturer at an agreed 
price per car for all cars turned 
in and scrapped. 

“The dealer: May turn in any 
old cars he cares to and take 
certificates. Applies any certifi- 
cates he receives for his own cars, 
or takes in on sales, as credit 
towards purghase of new cars 
from the manufacturer. 

“The manufacturer: Honors 
certificates at face value on pur- 
chase of new car. Pays the junk- 
er at an agreed price for any car 
of his make scrapped by the 
junker. Is benefited by the re- 
moval from competition with 
new car parts, of those used car 
parts that are scrapped. Each 
certificate issued creates a bona 
fide prospect for a new car. 

“In general: All of the above 
to be covered by an agreement 
between the manufacturer and 
the junker. 

“This plan removes the old car 
from the streets, and used car 
parts from being used to con- 
tinue old cars in operation. 

“Creates a potential sale, at a 
cost no greater than ordinary ad- 
vertising methods.” 





| Chinese Sales 
| OFU.S. Vehicles 


Show Increase 


DETROIT.—Sales of American- 
made automobiles at Shanghai 
are increasing, according to a 
letter received from its Chinese 
distributer by the Packard Motors 
Export Corp. 

Bruce Smith, general manager 
for Mark Moody, Packard dis- 
tributer in China, wrote that cars 
again are selling, although those 
of medium and higher price 
somewhat slowly. “We had a good 
year in 1937 and expect at least 
to make expenses in the first 
quarter this year,” Smith wrote. 
He added that he hoped to sell all 
the Packard cars he had on hand 
in the next two months. 

Word had been received by 
cable previously from Smith 
urgently requesting that catalogs 
be rushed to him. The first ship- 
ment of these left Seattle on 
Mar. 5 on the S. S. Empress of 
Japan, the first direct sailing 
from the United States to Shang- 
hai in many months, according to 
the Packard freight traffic de- 
partment. 





We Know a 
. . « TOP-NOTCH 
ADVERTISING MAN 


Profit by our misfortune. We (a 
leading and well-managed automotive 
concern) are forced to release a tip- 
top advertising and sales promotion 
manager. He's young, on the go, 
creative, personable, well bred. 
Family—gets a kick out of pushing 
up for them. Knows what makes 
sales. He has built many profitable 
sales promotion plans during 16 years. 
He'll want $6,000 and he's worth 
much more. Write G.H.W., Federal 
Advertising Agency, 444 Madison 
Ave., New York City. 








Multiplying the 


Bendix B-K Power Braking 


ATK 


Multiply the Sales! 


HE kind of automotive ‘‘rabbits’’ 

we're talking about are cute tricks 
too, and we’re all for them. When 
folks are in the spending mood, they 
go for gadgets on and in their auto- 
mobiles, without a doubt. 

But gentlemen! You who design, and 
build, and sell the world its motor cars, 
as well as we who have the honor of 
serving you, know that 1938 sales are 
going to be fought for on a value 
basis, purely. 

And how does a man or woman on 
the buying end judge value? On the 
basis of known, recognized, trusted 
features of the merchandise. 

It's not simply selfish interest, but 


honest concern for the welfare of our 
whole automotive industry, that prompts 
Bendix again to urge: 


“Focus on fundamentals in the sales 
features of your new cars which are on 
the boards now. Give them the very 
best braking systems, the most effi- 
cient and economical carburetion, the 
surest and soundest and simplest gear- 
shitting. If your judgment and expe- 
rience tell you Bendix builds all this, 
then specify these Bendix Products.” 


You'll find that Bendix Products, 
quality considered, cost you less—and 
that Bendix men are as keenly alive to 
your interests as to their own— because 
they know the two are inseparable. 


BENDIX PRODUCTS CORPORATION 


(Subsidiary of Bendix Aviation Corporation) 
401 Bendix Drive, South Bend, Indiana 


DIX 





